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Now. . GET “FACTORY-FRESH “ 


LITTLEWAY BOBBINS 
FOR FASTER, SMOOTHER 


LITTLEWAY BOBBINS 


now come to you sealed in weather- 
tight boxes, a new feature at no extra 


cost. 





LITTLEWAY BOBBINS 


now are finer, more perfect than ever, 
due to expert selection of quality fibers 
and new manufacturing techniques 
that insure absolute uniformity of size. 





LITTLEWAY BOBBINS 
are serrated, by a patented process, to 
fit the shuttle case tight and steady. 
This gives you faster, smoother feed. 

















LITTLEWAY LOCKSTITCH 


1S THE BEST NEEDLE THREAD 


Team Littleway Lockstitch (either cotton or linen) 
with your Littleway Bobbins and you have the 
perfect combination for maximum efficiency and 
maximum economy. 

If you have a sole-stitching problem — if you 
want samples of Littleway Bobbins and thread, or 
any other Barbour Thread — our trained staff of 
salesmen and our Research Laboratory are at your 


disposal. 


BARBOUR’S THREADS— Sinew - International and Thread Lasting Linen Thread 
+ Backseam “Closing” Linen Kantstrand and Pioneer Braided - Nylon - Red Hand 
+ Littleway - Thread Lasting Cotton - Shurseam - Supertite Liberty - Gold Medal 
+ Queen + Castle and Passaic - Ready Wound Bobbins for Littleway and 
Goodyear Stitchers 





B ROW N QUANT = COMPANY, Berlin, New Hampshire 
Ds CORPORATION, La Tuque, Quebec 
General Sales Offices: 150 Causeway Street, Boston 14, Massachusetts 
Dominion Square Building, Montreal, Quebec 


NIBROC TOWELS + NIBROC KOWTOWLS 


SOLKA & CELLATE PULPS * SOLKA-FLOC * NIBROC PAPERS + 
« ONCO INSOLES + CHEMICALS 


NIBROC TOILET TISSUE + BERMICO SEWER PIPE, CONDUIT & CORES 
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] > friction reducing point 
2 > enlarged eye in all standard types 


3 > rounded edges... entire eye area 


4, precision stitch and seam performance 
5 > reduced thread beakage 


Schmetz Needles are microscopically 
tested to insure uniformity of size, 
length, design and steel tempering. 


AUTHORIZED DISTRIBUTORS 


ST. LOUIS 1, MISSOURI 

Weiss Sewing Machine Company 
614 North Eleventh Street 
DORCHESTER 19, MASS. 

John J. Fink, Inc. 

137 Welles Ave. 

MILWAUKEE 2, WISCONSIN 
Hoffman Bros. Shoe Machinery Co. 
312 East Wisconsin Avenue 
BUFFALO 3, N.Y. ° 

Allied Sewing Machines 

725 Main St. 


“A POINT AHEAD SINCE 1851" 


HMETZ NEEDLE CORP. 


820 Greenwich Street, New York 14, New York 
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as and manufacturing skills acquired through 94 years 
of operation have made it possible for The Randall Company to 
develop an outstanding line of leatherworking machinery. 


Today this Company enjoys an enviable reputation for special- 
ization and advanced design in all types of machines used by 
manufacturers of leather, felt, 
cork and foam rubber products. 


Write for full information on this sensational 
PRECISION BAND-KNIFE SPLITTER 
incorporating many new and exclusive features 
for splitting leather and other materials with 
speed and accuracy never before possible. 


Shown here with standard two-speed feed roll drive. 
Can be furnished with variable speed feed roll drive 
to meet certain production requirements. 


Sayrdall comMPANY 


LEATHER WORK/NG MACH/NERY D/V/S/ON 


Manufacturers of Leatherworking Machinery since 1858 


3000 Spring Grove Ave.. Cincinnati. Ohio 
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One of the big and positive trends 
in modern retail merchandising is 
what’s known as visual selling. The 
theory behind this is simple and ob- 
vious: customers want to look before 
buying. Give them plenty of “look” 
and you inspire sales. The sales mar- 
ket experts have given this a tag-- 
impulse buying. Fundamentally it 
means that though the customer may 
have had no intention of buying a 
particular item, the unexpeeted and 
attractive sight of it incited the im- 
pulse to buy. Hundreds of millions 
of dollars in retail sales are being 
made via impulse purchases—buying 
on sight. Supermarkets, modern 
drug stores, department stores and 
many other types of retail outlets are 
employing this technique and cashing 
in handsomely on it. 

But when we take a look at this—- 
then take a look at many of our shoe 
stores—we get all mixed up. While the 
general retailing trend is toward 
visual display, our shoe stores still 
hide their shoes behind walls, or keep 

‘ shoes hidden in boxes. The customer 
is — to see a variety of shoes 
only when and as the floor salesman 
presents them. The customer gives a 
general idea of what she wants, and 
the salesman then tries to come up 
with a shoe to match the idea. 


Backing The Trend 


This, of course, is an old story in 
shoe business. It has been argued 
pro and con, All we know is that it’s a 
selling method that’s bucking the gen- 
eral trend toward visual selling and 
impulse buying. 

ut this goes even deeper. It has 
been said, and perhaps with full justi- 
fication, that the average customer 
knows less about shoes than any other 
article of wearing apparel. She knows 
intimately the various fabrics and 
designs of dresses, their washability, 
creasing qualities, wearing value, 
style, adaptations, etc. 


=) 


Modern retail merchandising has 
become a see-and-buy proposition. The 
more that customers see, the more they 


buy. It’s called 


VISUAL SELLING 


When it comes to shoes . . . well, 
that’s a different story. Does she 
really know the difference in leather 
or fabrics? Does she know the 
interior content of the shoe — the 
insole, shankpiece, thread, etc.? 

Now, it may seem a little ridiculous 
to assume that she’d have an interest 
in these things. It may be assumed 
that all she wants to know is if the 
shoe fits and feels good, if it’s fashion- 
able, and if it’s priced right. 

But when a store tries to sell a 
shoe for $8 as against a shoe for $6 
in a competitive store, the chief argu- 
ment is that the shoe is of “better 
quality.” 

“Quality” Abused 


Now, that word “quality” is the 
most beatefi-up word in the English 
language. The merchant selling a $3 
shoe says it’s a good quality shoe, 
just like the fellow selling a shoe for 
$10. Everybody takes it for granted 
that there is a difference in quality. 
But few shoe stores have developed a 
sales technique of demonstrating that 
quality. 

And this brings us right back to 
our basic point—visual selling. What 
we have in mind—as only a single 
suggestion along these lines—is a dis- 
play “kit” that is used by the retail 
shoe salesman. 

This might be in the form of a 
light, portable placard on which are 
attached various parts of the shoe: 
an insole, a spool of thread, small 
swatches of leather or fabric, a heel, 
a strip of welting, an outsole, etc. 
There would be two of each of these 
items, one of good quality, the other 
of poor or inferior quality. 

Now, when the salesman says that 
the shoe has a fine outsole he can 
give a visual demonstration by a 
quick comparison with an inferior 
sole. The word “quality” now takes 
on visual meaning. Quality can now 
be “seen,” whereas before it was a 
vague, meaningless term. 
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When a customer is able to feel 
two similar swatches of leather be- 
tween her fingers—one swatch crude 
or low grade, the other highgrade 
with a silken touch—this demonstra- 
tion surpasses all the fancy sales 
pitches. 

A quick, practiced comparison of 
several components of the shoe, 
showing comparisons between the in- 
ferior and superior, along with ex- 
plaining what these differences mean 
to the consumer—that’s visual mer- 
chandising. 

Boil it all down and today there 
really isn’t much genuine selling done 
in shoe stores. The salesman presents 
an array of styles, fits the shoe, makes 
a few comments. And usually, after 
rendering these services, he pretty 
much waits for the customer to make 
the decision. Real selling is actually 
the imposition of the salesman’s ideas 
into the mind of the customer to make 
the customer act as he wants her to. 


More Than Words 


Today, that kind of selling isn’t 
done with persuasive words alone. 
It’s done with pictures, with live 
demonstrations, with open displays. 
And wherever this technique is being 
employed, it is winning impressive 
success, 

Shoe business has got to come into 
the same world of visual merchan- 
dising. A few fresh ideas are coming 
in. For instance, pictures of the shoe 
on the face of the box on the shelves 
—to aid both the salesman and the 
customer. Or, an “album” of photo- 
graphs of shoes handed to a cus- 
tomer to look over to aid her in visual 
selection of shoes in the store. 

Modern merchandising is a see- 
and-buy proposition. Shoe business 
will enjoy more “buy” in ratio to 
how much “see” it delivers in its mer- 
chandising and selling methods. 
Reprints at nominal costs: Up to 100, 10c 


each; 200-500, 5c each; 1000-3000, 2'¢c each; 
5000 or over, l'‘c each 
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UNIQUE 


— full bodied combination side 


May 9, 1953 LEATHER and SHOES 





52 New SHOE PropuctTs 


SKIN CEMENTER 


This is a new 42-inch skin cementer 
for hides, splits, skins; for cork-fibre, 
foam rubber; for combining leather 
and lining cloth. It can machine- 
cement a large skin in five seconds, 
is faster than spray guns. It is not 
necessary to cement linings, thus a 
time-saver. Racking time and space 
are saved. The cemented leather is 
attached to the lining cloth immedi- 
ately to avoid extra labor. Accurate 
machine application eliminates waste 
experienced with spray guns and 
brushes. A regulator permits instant 
adjustment to correspond to needed 
cement layers on smooth or absorbent 

rs. 

Hides, splits and odd-shaped pieces 
of leather are cemented uniformly 
regardless of irregularities and holes. 
No regulation is needed for variations 
in skins. One worker can machine- 
latex and laminate 10 square feet of 
skins and smaller pieces, without 
need of a machine operator. While 
two workers are needed to handle 
large skins, no extra operator is 
needed. 


Leather surfaces are fully ce- 
mented, and there is no cement on 
the top layer of the leather—no soak- 
ing or oozing through holes or at 
edges. Any type or consistency of 
material is cemented equally well. 
The machine has a hydraulic lift for 
the removable tank. The tank roller 
can be removed from the machine 


These new products—machinery, equipment, supplies, 


ete.—were introduced for the first time at the recent 


Factory Management Conference. 


Here is a complete 


descriptive report of these new products. 


without tools. No cement gets into the 
bearings. 

The machine is claimed to be ideal 
for cementing linings, box toes, small 
die-cut leather pieces, heel pads, 
doublers, vamps. 

Source: Schaefer Machine Co., 83 
Fairfield Ave., Bridgeport 3, Conn., 


SPOTTING MACHINE 


A hot-melt spotting machine de- 
signed exclusively for application of 
the new hot-melt spotting cements. 
The machine, with many new me- 
chanical features, is safe, economical, 


clean and fast. The motor cannot be 
actuated until the melt is at workable 
temperature. The interior design pre- 
vents spill, drip or drool. Thermo- 
static controls hold the melt at the 
correct operating heat level, prevent- 
ing objectionable fumes or damage 
to melt from overheating. Heat is 
delivered rapidly and uniformly to 
the body of the melt. A large melt 
chamber holds ample supply for long 
use. Some of the uses are: spotting 
heel tucks; attaching wood, steel or 
fibre shanks; spotting cork platforms 
to wedges for California types; in- 
stantly attaching Homosote wedge to 
cork; heel pad attaching. New uses 
are constantly being revealed. 

Source: Boston Machine Works 
Co., Lynn, Mass. 
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"TEAR-RESISTANT BASE 


A new tear-resistant base called 
“No-Tear,” is a wet laid felt which, 
when coated with pyroxalin or vinyl, 
is used for socklining and heel pads. 
It is also used as a plumper to com- 
bine with fabric and plastic film. 

Source: Shoe Products Division, 
Dewey and Almy Chemical Co., 
Whittemore Ave., Cambridge, Mass. 


ROLLER DIE CUTTER 


This new machine, known as the 
Campbell Roller Die Cutter, is claimed 
to be much more efficient and eco- 
nomical for cutting and trimming 
shapes and strips of foam, sponge, 
felt, cloth, rubber and other materials 
used in shoes. It reduces labor time, 
employs inexpensive steel rule dies, 
minimizes “corking” or concave cut- 
ting on edges. Individual or multiple 
laminations may be used. 

The cutter utilizes a principle very 
similar to the operation of a conven- 
tional printing press. A steel roll 
performs the cutting over the entire 


bed area (the area cuts to 24 square 
feet) on which are located the steel 
rule dies and material to be cut. The 
unloading from the die cavities is 
simple and accurate. 

The makers claim manpower sav- 
ings up to 500 percent. 

Source: The Falls Engineering & 
Machine Co., Cuyahoga Falls, Ohio. 
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NEW MOENUS MACHINES 


A Moenus machine trade-named 
Invictana is unique in that work on 
the last is plainly observable to nor- 
mal operator vision due to the hori- 
zontal position of this pulling-over 


machine. The machine is suitable 
for any kind of footwear, has a single 
or double tacking device. All neces- 
sary adjustments can be made readily. 

Another Moenus product is the Cal- 
zera, a heel seat lasting machine that 





is exceptionally fast and strong and 
gives completely automatic high pro- 
duction. 

A third Moenus machine is the 
Sutora, a Goodyear Outsole Stitcher 
that is capable of sewing any kind 
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of bottom material of any thickness 
without alteration of the thread ten- 
sion. The machine works with two 
speeds, either 700 or 1,000 stitches 
per minute — though a foot treadle 
allows the operator to reduce either 
speed at will. The small needle radius 
allows shoes with high arches to be 
sewn. The machine automatically 
measures the length of the thread for 


each stitch and places the lock at the 
correct position within the outsole 
material. Awl and thread each are 
driven by separate crank so that there 
is little strain on these important 
parts. The bottom thread is always 
under tension. The needle is auto- 
matically lubricated with each stroke. 
Source: Compo Shoe Machy. Corp., 
150 Causeway St., Boston, Mass. 


EYELET STAY MACHINE 


This eyelet-stay producing machine 
permits selection of any length of stay 
as desired. The selection can be 
visual; that is, there can be an accu- 
rate measurement of length to fit ex- 
actly for the particular application. 
The measuring is done by a simple 
device. There is also another attach- 
ment which allows for the exact 
number of the size stay selected for 
the number of pairs of shoes on hand. 
The device produces a round-corner 
stay to fit perfectly, with no corner- 
cutting operation required. The ap- 
paratus may be used for many stay 
applications other than the eyelet 
stay. The apparatus also has several 
important safety features. 

Source: Boston Machine Works 
Co., Lynn, Mass. 
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SEWING MACHINES 


Three interesting new machines 
were shown by this maker: a single 
needle fancy stitcher; a buckle sewer; 
a stay-attaching machine. 

The Single Needle Fancy Stitcher, 
class 434, is the first self-oiled or 
automatically-oiled machine in the 
shoe industry. It has a high versa- 
tility and performs efficiently with 
any kind of material or sewing 
thread. Without change of tension 
the machine can use an interchange 
of cotton or nylon thread. The ma- 
chine starts and stops instantly, noise- 
lessly. There is so little vibration 
that a coin may be placed on edge 
beside the needle in action and not 
tip over. 

The Buckle Sewer is a machine 
which sews buckles automatically and 
trims the thread automatically — a 
reliable and foolproof apparatus. 

The Stay-Attaching Machine is also 
automatic. It is a noiseless, foolproof 
cutting device used primarily for 
women’s shoes. 

Source: Pfaff Industrial Sewing 
Machine Corp., 820 Greenwich St., 
New York 14, N. Y. 


SPRAYING UNIT 
A spraying and ventilating unit is 
a compact apparatus allowing for 
easy, rapid spraying and quick dry- 
ing through a special ventilating 
mechanism. The unique air baffles 
distribute the withdrawn air uni- 





formly across the face of the booth 
interior. The unit can be set on a 
table or mounted on legs. The ap- 
paratus is designed for quick, easy 
cleaning. 

Source: Shoe Factory Supplies Co., 
1200 S. Grand Blvd., St. Louis 4, Mo. 


(Continued on Page 48) 





CONFERENCE KEYNOTERS 


1. Standing, left to right: G. P. Kirscher, Weyenberg Shoe Co.; Rich- 
ard Freeman, Freeman Shoe Corp.; James Nolan, National Shoe 
Mfrs. Ass'n; Gordon Carson, The Selby Shce Co.; R. H. Axline, Brown 
Shee Co.; Charles Jones, Jr., Commonwealth Shoe & Lea. Co.; A. C. 
Bushart, Brown Shoe Co.; Henry Boyd, Jr., General Shoe Corp.; A. W. 
Cadwell, Freeman Shoe Corp.; Richard Sears, Bates Shoe Co.; Chas. 
Slosberg, Green Shoe Mfg. Co.; Harold R. Quimby, National Shoe 
Mfrs. Ass'n. Seated, left to right: Dr. Guy Powers, featured speaker; 
Howard Rue, Jr., J. Edwards Shoe Co.; Samuel Slosberg, Green Shoe 
Mfg. Co.; Byron Gray, International Shoe Co.; Merrill Watson, Na- 


tional Shoe Mfrs. Ass'n. 
2. Men's Group Leaders: Richard Freeman, Freeman Shoe Corp.; 
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Richard Sears, Bates Shoe Co.; G. P. Kirscher, Weyenberg Shoe Co. 
3. James Nolan, Technical Consultant, National Shoe Mfrs. Ass'n; 
William Sheskey, Economist, National Shoe Mfrs. Ass'n. 4. Merrill 
Watson, Executivy Vice-President, Charles Jones, Jr., president, Dr. 
Guy Powers, James Nolan, technical consultant, Harold R. Quimby, 
secretary (all except Powers are officers of National Shoe Mfrs. 
Ass'n). 5. Harold R. Quimby and Merrill Watson. 6. Children's 
Group Leaders: Chas. Slosberg, Green Shoe Mfg. Co.; A. C. Bushart, 
Brown Shoe Co.; Howard S. Rue, Jr., J. Edwards Shoe Co. 7. Wom- 
en's Group Leaders: Gordon Carson, Selby Shoe Co.; R. H. Axline, 
Brown Shoe Co.; Charles Auer, The Julian & Kokenge Co. 8. G. B. 
Albritton, Emily Bryant, Louise Collins, National Shoe Mfrs. Ass'n. 
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WANTED: 


plattorm thats sott 
yet holds its edge 


RC-400 Cork -and-Rubber —Slightly 
more flexible than cork. Cuts even, 
gives square edge. 


RK-365 Cork-and-Rubber — Good 
cushion due to extra compressibility. 
Widely used for insoles, 


5114 Cork Composition—Light and 
resilient. Makes ideal, inexpensive 
pre-welt filler. 


RK-388 Cork-and-Rubb2r— Widely 
used for insole cushions. Has high 
compressibility. 


de, «  *% 


5002 Cork Composition— Light den- 
sity cork. Resilient, flexible. For 
laminating only. 
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cork composition for firmness, flexi- 
bility, some cushion. 


° gn * oie 
5750 Cork Composition—Finer cork 
particles give smoother die-cut 


edges. Holds stitches. 


. 


5745 Cork Composition— Flexible, 
tough, little affected by humidity. 
Will hold stitches. 


5616 Cork Composition— Elastic, 
firm. Gives square edge when 
wrapped. Holds stitche;. 


5050 Cork Composition —Fiexible, 
firm. Widely used for clogs and 
wedge heels. 


To make this shoe as comfortable as it looks, a soft, 
flexible platform material is needed. What’s more— 
the platform must keep its shape under a very tight 
wrap. Many shoe men agree that Armstrong's No. 
RK-365 Cork-and-Rubber is the material that best 
fulfills these requirements. 


This platform material has the supple springiness 
needed for walking comfort, And it’s firm enough 
to hold a clean, square edge under a tight wrap. 


Because Armstrong platforms are precision cut 
exactly to gauge, they are always uniform. There are 
no “thicks” or “thins” to create costly hold-ups in 
your production schedules. 


Whether your platform must be extra firm, mod- 
erately flexible, or must meet other specifications — 
you can get the material you need from Armstrong. 
For working samples of all ten platform materials, 
call your Armstrong representative or write 
Armstrong Cork Company, Shoe Products 
Dept., 6205 Drury Ave., Lancaster, Penna. 
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1. A. S. Friedman, A. Friedman & Sons; Vernon Giles, Moore & Giles: 
J. R. Roberts, Cannon Shoe Co. 2. Don Weber and Forrest Deering, 
H. C. Godman Shoe Co. 3. Mat Cohen, Ben Rubin, Nat Madow, Al 
Madow, Sudbury Shoe Co. 4. Riter Warata; Robert Wilson and 
Arthur Hennessy, Weyenberg Shoe Co.; Edward Ott and L. Schoenke, 
Weinbrenner Shoe Co.; Don Simons, Simplex Shoe Co. 5. Ralph 
Warner, Dixon-Bartlett Shoe Co.; A. Griffin, Fashion-Built Shoe Co.: 
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Benjamin G. Bozarth, Jr., Dixon-Bartlett Shoe Co. 6. W. S. Van 
Dyke, Ettelbrick Shoe Co.; Frank Lee, Bates Shoe Co.; James Cope- 
land, Dr. Scholl Shoe Co. 7. B. Weinman and A. Weinman, Five-Star 
Shoe Co.; Richard Tarlow; Willie Weisbrodt. 8. Ray Huber, Huber 
Slipper Co.; Al Johnson, U. S. Rubber Co. 9. A. W. Cadwell, Free- 
man Shoe Corp.; A. C. Mudge, Hanover Shoe Co. 10. Chas. F. 
Bobst, Chas. J. White and Ivan L. Chase, Prima Footwear Co. 
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DEVON CALF 


.-.@ lovely leader! 


Sales jump when Devon Calf is used on 
women’s shoes. And no wonder! This lus- 
trous Lawrence Calfskin has a beautiful 
aniline-type finish that gives shoes a high 
fashion look. Cash in on it! Popular 
seasonal colors. 
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A. C. LAWRENCE LEATHER CO. 


A DIVISION OF SWIFT @ COMPANY [INC.) 


COLUMBUS GLOVE RSVILLE 


e CAMDEN 


BOSTON 


It’s naturally | A better 





May 9, 1953 LEATHER and SHOES 








a “NUBBY TOUCH” Leather! 


Guth Gi e «+ on the campus, at the stadium, 


for sports ... for all casual and leisure footwear, “SHAG” 

is sweeping the country. 

Comes in a raft of wonderful colors, textured to complement 
the season‘’s smart “nubby” materials. Be sure to feature 


“SHAG” in your line! 
Only BREZNER makes “SHAG”! 


WRITE TODAY FOR SWATCHES AND PRICES 


The BREZNER DIVISION of ALLIED KID COMPANY 


145 SOUTH STREET, BOSTON 11, MASSACHUSETTS 


CINCINNATI, OHIO NEW YORK AND PENN. MONTREAL, CANADA 
Carl J. Barnet, Jr. Homer Bear O. Chovinard 


CHICAGO, ILL. ROCHESTER, N. Y. Representatives in All the 
M. B. King Co, John E. Graham & Sons leading Leather Markets Abroad 


LEATHER and SHOES May 9, 1953 





1. Ralph Tucker and A. Moskowitz, Omega Shoe Co. 2. Frank Pozzi, 6. James Cheek, Jr., and H. S. Carr, General Shoe Corp. 7. Al Boll- ; 
Lynn Moccasin Co.; George Alban, Hubbard Shoe Co. 3. Jack man, Vic Osher and Lindell Rogers, Trimfoot Shoe Co. 8. E. M. 


Kaplan, Carmo Shoe Mfg. Co.; Nathan Stix, U. S. Shoe Corp.; Jacob Mitchell and L. B. Boswell, Craddock-Terry Shoe Corp. 9. C. C, An- 


Kohn, Carmo Shoe Mfg. Co. 4. B. W. Leslie and H. W. Friedberg, dresen, Holland-Racine Shoe Co.; W. C. Kempf, Mason Shoe Co.; 
Golo of Dunmore; Ted Swierad, Monarch Youngster Shoe Co.; Carl S. F. Swartz, J. P. Smith Shoe Co. 10. William Clark, Hubbard Shoe 
Swanson, Florsheim Shoe Co.; Otto Odwarka, Julian & Kokenge. Co.; Martin Kelly, Joyce Shoe Co.; Peter Venne, Joyce Shoe Co.; 
5. Ed Bastable, H. C. Lee, Frank J. Krocak, A. S. Beck Shoe Co. Chas. Thompson, Hubbard Shoe Co. 
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New LASTING ROOM 


Another Result of United’s 


Continuing 


OG Om Sw Ta 


Hae ad pan hat eee 


ce oh XE sais ok 


Within the span of five years, 36 new 
United machines have been introduced com- 
mercially to the Shoe Manufacturing Indus- 
try. Three of these machines are designed 
to meet Lasting Room requirements. 


United's extensive experience in the shoe 
machinery field, its knowledge of shoemak- 
ing and its continuing research program 


Research 
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have made possible the development of these 
machines and the new machines yet to come. 


United’s expert mechanical and shoemak- 
ing service along with its readily available 
inventories of replacement parts located in 
shoe manufacturing districts throughout 
the country assures the operating efficiency 
of United machines. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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U/C Sewed Seat 
Lasting Machine — Model A 


For men’s, women’s or children’s work, this 
automatic machine reduces operator fatigue 
and provides marked increases in produc- 
tion. The feather line at the heel seat is 
improved due to tight, positive lasting by 
thermostatically controlled heat wipers 
which form and iron the lasting allowance 
to the insole rib. 


WG/C Insole Heel Seat x 
Trimming Machine — Model A 


Trims the heel portion of an attached insole 
to conform to the heel seat shape of the 
last, and produces the desired bevel. Posi- 
tive control of the last and attached insole 
is obtained by means of a yoke on which 
the last is mounted during the trimming 
Operation. 





W/E Toe Lasting Machine 
— Model C (for Fiat Lasting) 


This automatic machine is designed for last- 
ing the toes of unlined or combined lined 
flat lasted shoes pre-cemented with latex 
cement. Most of the manual skill and physi- 
cal effort formerly required for bed lasting 
is eliminated. 
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From left to right: 1. Wm. A. Rossi, Leather and Shoes; Howard S. 
Rue, Jr., J. Edward Shoe Co.; Hyman Levy, Dale Footwear, Inc. 
2. Don Short, Virgil Jeffers, International Shoe Co. 3. William Clark, 
Hubbard Shoe Co.; George Abbott, International Shoe Co.; Charles 
Thompson, Hubbard Shoe Co. 4. David Berg and Martin Stein, Mu- 
tual Shoe Co. 5. R. C. Wade, N. G. Ozir, C. D. Bollinger, Ettelbrick 
Shoe Co. 6. A. C. Buchberger, Chippewa Shoe Co.; Neil Forrest, 
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Wolverine Shoe and Tanning Co.; Robert Shaw, M. T. Shaw, Inc. 


7. Harry Kempf, Gale Seckel, Joyce Shoe Co. 8. Rolf Bieringer, Sam 


Smith Shoe Co.; Nathan Spiro, Radcliff Shoe Co.; Klaus H. Scholz, 
Moenus Shoe Machinery. 9. Norman Brown, Tucker Thurmond, Crad- 


dock Terry Shoe Corp. 10. P. S. McLean, J. F. McElwain Shoe Co.; 


R. A. Murphy, J. J. Temple, International Shoe Co. 
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SPONGEX 
INNERSOLE 


CUSHIONING 


To build innersoles that really cushion and won’t flatten 


out—choose Spongex cellular ruabber—the innersole material that’s 
firm but springy. These innersoles will last longer 
P 


and feel better than those of softer, less resilient materials. 


This cushioning performance is surpassed only by the low cost of Spongex. It costs less 
than any other type of cushioning that has comparable compression resistance. 
Sheets and rolls of Spongex cellular rubber for innersoles are available in thicknesses of 3/32”, 


1/8” and 3/16’’. Color is beige. Write to us for samples and prices. 


Custom molded sponge rubber soles 
Die-cut soles of sponge and latex foam 
Sheet stock for innersole cushioning 


THE SPONGE RUBBER PRODUCTS COMPANY @NUIN TH 3 
651 DERBY PLACE, SHELTON, CONNECTICUT Sete 
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From left to right: I. J. W. Pokouki, E. M. Spence, United Shoe 
Mach. Corp.; Wm. F. Howard, Rotary Machine Co. 2, Eldon Peter- 
son, Barbour Welting Co.; Henry Lipton, J. P. Smith Shoe Co. 3. 
Jules D, Campbell, J. J. Temple, International Shoe Co. 4. F. M. 
Lawder, J. R. Gerberich, Gerberich-Payne Shoe Co.; Ed. Kane, E. T. 
Wright Co.; R. O. Cordts, Freeman Shoe Co.; Arnold Hanson, Red 
Wing Shoe Co. 5. Chas. Marcille, Western Last Co.; Carl Whittier, 
Last Mfrs. Ass'n; Merrill Watson, National Shoe Mfrs. Ass'n; Elmer 


20 LEATHER and SHOES 


Bae 


J. Rumpf, Leather and Shoes. 6. John N. Westling, Pierce and 


Stevens; Paul Wesselmann, Daniel Green and Co.; F. M. Jeffe, Pierce 
and Stevens. 7. Forrest Deering, H. C. Godman; Julius Walter, U. S. 
Shoe Corp.; James Pesout, U. S. Shoe Corp. 8. T. R. Volentz, R. E. 
Higgens, V. E. Vorwerk, Brown & Co. 9. Chas. Slosberg, Green oi 
Co.; W. J. McGrath, John Lucey Shoe Co.; Martin M. Landoy, Green 
Shoe Co. 


Ronza, Susan Shoes Ltd. 


10. Frank G. Merell, Cosmos Shoe Mach. Co.; Anthony 
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made with 


@mP() ADHESIVES 


ACH YEAR — each season, millions of shoes are made with 
COMPO Adhesives — shoe adhesives developed and 
produced by COMPO — the pioneer in the field of Cement 
Process Footwear. 
The use of COMPO Adhesives covers the field — from infants’ and 
toddlers’ shoes to women’s high style, modern casuals for men and 
women, little girls’ Mary Janes and growing boys’ sport shoes. Men 
wearing dress oxfords cemented with COMPO adhesives say they're 
light and flexible — easy on the feet. 
COMPO's versatile and complete line of Shoe Adhesives is made 
to cement all types of shoes — ask for specific suggestions from ; 
\, a COMPO Shoe Adhesive Specialist. | | 


COMPO Makes the Machinery and Adhesives That Make GOOD SHOES BETTER... 
.-- for All Types of Cement Process Shoes ®& RRS 4 ‘ RR, &, “~ Sw 


SS 


COMPO SHOE MACHINERY CORPORATION 


150 Causeway Street, Boston 14, Massachusetts 


Z 
LO//) 0/; 








NS 





—_ Z ; 
\ 
aoe 








V More than a billion pairs of cement shoemaking experience 


W Versatile machinery designed and produced in COMPO’s factory 


Syllem V Versatile adhesives developed and produced by COMPO's Chemical Division 
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1. Left to right, Harry Braverman, Melori Shoe Corp.; James Carter, 
Charles Meis Shoe Mfg. Co., and W. J. Workman. 2. Bert Young, 
O'Donnell Shoe Co., and Carmack Hayes, O'Donnell Shoe Co. 
3. Lindell Rogers, Trimfoot Shoe Co.: Orie A. MeGladdery, Altman 
Bros., and Norbert Comte, Trimfoot Shoe Co. 4. H. W. Hardin and 
Sidney Miller, Avon Sole Co.; Norman Brow, Craddock Terry Shoe 
(Corp.; Fred F. Field, Ill, and Ed Hendrick, Avon Sole Co. 5. Alex 
Dennis; L. F. Schaeffer, R. P. Hazzard Shoe Co.; Al J. Hyde, A. R. 
Hyde & Sons; Walter McGrath, John Lucey Shoe Co.; James Collins; 
Ray Purtell, Hanover Shoe Co, 6. L. J. Anthony; E. M. Snow, Carlisle 
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Shoe Co., and Gene Jantgen, Proctor Counter Co. 7. Kendall Page, 
Brown Shoe Co., and Walter D. Mayo, American Girl Shoe Co. 
8. P. J. McGinness and C. L. Bartles, Pied Piper Shoe Co.; William 
Sweasy, Red Wing Shoe Co., and J. A. Schadegg, Connolly Shoe Co. 
9. L. A. Jackson, United Shoe Machinery Corp.; Robert Stix, U. S. 
Shoe Corp., and Charles Marcille, Western Last Co. 10. Uno Ry- 
lander, staff member Swedish Shoe Industry's research institute, and 
Holgen Bohlin, director of the Institute. 11. Ray Purtell, Hanover 
Shoe Co.; Louise Collins, National Shoe Manufacturers Ass'n; Paul 


Echelberger and George Kern, Endicott-Johnson Corp. 
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Like all Celastic Box Toes, 
the one shown in this un- 
retouched “cutaway” 
photo has served its owner 
well. He is Mr. Paul E. 
Fudge, of Nashville, Ten- 
ea nessee. Occupation: tele- 

phone linesman. Mr. Fudge states: “My 

shoes have to take a lot of punish- 

ment and with these | never ex- 

perienced any toe discomfort 

due to loose linings.” 





It’s a Rugged Job 


BUT “CELASTIC” BOX TOES 
ASSURE TOE COMFORT 


The wearer may not know his box toes are “Celastic’” nor even that he 
has box toes in his shoes, but he does recognize toe comfort and pleasant 
toe freedom without wrinkled toe linings. 
“Celastic” is designed not only for rough usage, but for every day 
comfort in shoes of many styles...men’s, women’s and children’s. 
“Celastic” duplicates the contours of the toe of the last and forms a 
structural shape over the toes. Because of this “Celastic” is a measure of 
quality protection for the designer and manufacturer ...a feature that 
builds customer loyalty for the retailer. It assures proper preservation 
of toe style and toe comfort, in play shoes, in street shoes... and in *Celastic is a registered trademark of the Celastic Corp. 


work shoes. . 
UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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PRICE RISES SLOW SHOW ACTIVITY 





RISING LEATHER COSTS 
FORCE NEW INCREASES 


But Shoemen Predict Healthy 
Fall Season 


Anticipated increases in factory 
prices of both men’s and women’s 
shoes, revealed this week by exhibi- 
tors at the Popular Price Shoe Show 
of America in New York, took their 
inevitable toll of actual bookings at 
the show. 

The 11th PPSSA, held May 3-7 at 
the Hotels New Yorker and McAlpin, 
had been expected to prove one of 
the most active buying shows in 
years. But factory price boosts forced 
on many manufacturers by a sharply 
rising leather market in recent weeks 
led many buyers to temper their buy- 
ing plans as the show opened. 


Little Effect Seen 

At show’s end, however, both ex- 
hibitors and buyers were agreed that 
the shoe price increases, averaging 
three to five percent at factory levels, 
would have little if any effect upon 
overall fall activity. Buyers who had 
come to.New York expecting to com- 
' plete their bookings early merely 
postponed final commitments for a 
few days to do a little “shopping 
around.” Once they were convinced 
they had the best possible buys in 
their lines, they were inclined to go 
ahead with earlier plans. 

As usual, the larger brand name 
manufacturers and those producing 
wanted lines of women’s novelty and 
dress reported a satisfying volume. 
Others were less satisfied but felt 
fall bookings would pick up in vol- 
ume within the next two to three 
weeks after buyers returned to their 
offices and reviewed their notes. 

Attendance figures and actual in- 
terest backed them up in this con- 
viction. By Thursday, May 7, more 
than 7,000 retailers, a new PPSSA 
record, had registered at both hotels 
and hundreds more were unregis- 
tered. A total of 653 companies dis- 
played their wares of footwear and 
related products in almost 1,000 
rooms. 

Show officials blamed shoe price 
increases, resulting from sharp boosts 
in both hide and leather prices, upon 
news that Great Britain is freeing 
dollars for the purchase of U. S. 
hides. This, they said, led to specu- 
lative activity in the hide market and 
some unjustified increases. They felt 
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that some of these increases would be 
“levelled” in the near future. 

Many makers of lower-priced vol- 
ume shoes, pointing to recent rises 
in both overhead and labor costs 
along with the rising leather market, 
said they would either have to boost 
their factory lists or work some 
“economies” into their shoes. Few 
would enlarge upon the nature of 
these “economies” although it was in- 
timated that lower priced leathers 
and other materials would come in 
for considerable attention. 

For the most part, there was little 
concern over rising costs to date. 
Manufacturers and retailers said that 
actual retail selling prices would be 
little, if any, affected. 

Saleswise, industry leaders said 
their fall volume to date was at least 
the equal of last year. Many reported 
increases of five to 15 percent. The 
larger manufacturers of medium 
priced women’s shoes said production 
was up an average of 10 percent but 
expected this would level out over 
the second half of the year. 


Some Hold Prices 


Arthur Schwibner of Casten Shoe 
Co., Haverhill, Mass. maker of wom- 
en’s dress and play shoes retailing 
from $4 to $5 said the company was 
holding its price line for the present 
but could not absorb further leather 
price increases. Production and sales 
are at least equal to a year ago. 

Irving Cohen of Alrose Shoe Co., 
Inc., Exeter, N. H. maker of women’s 
and misses’ dress shoes, said the 
firm’s prices were up three to five 
percent, an average of 10 cents at 
the factory. Sales and production are 
somewhat ahead of last year. 

Officials of M. Beckerman & Sons, 
Inc., New York producer of women’s 
and misses’ casuals, said the com- 
pany was holding its price line but 
could not absorb higher leather costs. 
A good percentage of fall bookings 
are still to come. 

Alan Goldstein of Plymouth Shoe 
Co., Middleboro, Mass. maker of 
men’s dress and casual shoes, said 
the firm’s sales are five to 10 percent 
ahead of last year despite price in- 
creases averaging three to five per- 
cent at the factory. Only a few lines, 
he said, are affected at retail price 
levels. He felt that fall 1953 would 
be at least as active as last year. 

Date of the next PPSSA was an- 
nounced as Nov. 29-Dec. 3 at the 
New Yorker and McAlpin. 
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SHOE CHAIN GROUP 
ELECTS D. HERRMANN 


Frank Schell Retires After 
Two Terms 


Newly-elected president of the 
National Association of Shoe Chain 
Stores is David W. Herrmann, vice 
president and director of Melville 
Shoe Corp. and executive vice presi- 


dent of Miles Shoes. 


Herrmann, who was elected at the 
Association’s annual meeting of the 
board ‘of directors May 5 in New 
York, succeeds Frank J. Schell of 
Sears, Roebuck & Co., Chicago. 

Jack M. Schiff, executive vice presi- 
dent, Shoe Corp. of America, Colum- 
bus, O., was elected first vice presi- 
dent, and Lawrence Merle, vice presi- 
dent of Endicott-Johnson Corp., En- 
dicott, N. Y., was elected second vice 
president. George L. Smith, president 
of G. R. Kinney Co., Inc., was re- 
elected treasurer for the 10th year. 
Edward Atkins was re-elected execu- 
tive vice president. 

At the annual membership meet- 
ing which preceded the board meet- 
ing, six executives of shoe chain 
store companies were elected to the 
Association’s board of directors for 
three-year terms. They are: David 
L. Slann, Butler’s, Inc., Atlanta, Ga.; 
James H. Childs, Jr., Keystone Shoe 
Stores, Inc., Pittsburgh, Pa.; Louis 
Maling, Maling Brothers, Inc., Chi- 
cago, Ill.; I. D. Shapiro, Marilyn 
Shoe Corp., Augusta, Ga.; J. O. 
Moore, Miller-Jones Company, Co- 
lumbus, O.; Herman W. Roe, Roe 
Bros. Stores, Inc., Beverly Hills, Cal. 

Retiring president Frank Schell 
was presented with a hand illumin- 
ated parchment scroll and a gift on 
behalf of the Association. 
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McELWAIN GETS MAN-OF-YEAR AWARD 


J. Franklin McElwain was awarded 
the fifth annual T. Kenyon Holly Me- 
morial Plaque at the 21st banquet of 
the 210 Associates, held at the Wal- 
dorf-Astoria Hotel, New York, May 5. 
The dinner of this national philan- 
thropic foundation of the shoe, 
leather and allied trades was attended 
by some 1600 executives of the in- 
dustry. 

The award to McElwain, chairman 
of the board of the Melville Shoe 
Corp. and the J. F. McElwain Co., 
was presented by George Dempsey 
of the Crossett Shoe Co. In present- 
ing the plaque, Dempsey told the 
huge audience that the award was be- 
ing made to “a person whose own life 
work follows a pattern of complete 
selflessness in the achievement of 
great human deeds.” 

During World War I, McElwain 
was Chief of the Shoe, Leather and 
Rubber Goods Branch of the Quar- 
termaster Corps. In World War II 
he served the industry at government 
conferences, helping the government 
to formulate its war and defense pro- 
grams of procurement, etc. During 
the Korean War he has been a mem- 
ber of the Shoe Manufacturers Indus- 
try Advisory Council for NPA. 

Dempsey, citing McElwain as “the 
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GIVEN BY 210 ASSOCIATES 


dean of the industry,” outlined sev- 


eral of the wide varieties of interests 
of the award recipient. McElwain has 
been co-chairman of the National 
Council of Christians and Jews, Shoe 
& Leather Division, has devoted much 
time to charitable organizations and 
community affairs. 

In accepting the award, McElwain 
paid tribute to his co-workers over 
the years. “A man alone cannot ac- 
complish much; it is only through 
team play. . . . I think our industry 
can claim an unusually large number 
of those who have been willing to 
take the lead in community affairs. 
This spirit makes for a healthy in- 
dustry. 

“The ethics within our industry are 
high. I am sure that we have a feel- 
ing of responsibility to consumers, 
associates, workers and to the com- 
munity which will help re-affirm the 
great value of free enterprise to our 
American way of life. Our aware- 
ness of this responsibility is vital. 

“Our industry is a great and essen- 
tial one. It is keenly competitive, and 
will always have its ups and downs 
and side-wise movements. But this 
should not blind us to the prospect of 
a great future, with a constantly ex- 
panding population.” 
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COMPO BUYS HEEL 
AND MACHINERY FIRMS 


United Wood Heel and Quirk 
Machinery Sold 


Two St. Louis companies—United 
Wood Heel Co. and the Quirk Ma- 
chinery Co.—have been purchased 
by Compo Shoe Machinery Corp. 
The purchase is the result of a con- 
ditional offer made to the stockhold- 
ers of the two St. Louis firms several 
weeks ago. 

The United Wood Heel Co. pro- 
duces a complete line of wood heels 
and serves the St. Louis shoe indus- 
try. It also operates an extensive 
wood heel covering business. 

The Quirk Machinery Co. has de- 
veloped several new type machines 
for the wood heel manufacturing in- 
dustry, including a turning machine 
which automatically shapes wood 
heels in one complete operation, An- 
other machine, the wood heel sander, 
automatically sands and smooths 
heels in one operation, eliminating 
expensive hand-sanding and minimiz- 
ing heel spoilage. 

According to Charles W. O’Conor, 
Compo president, the purchase of 
these companies “is part of Compo’s 
expansion program in line with its 
policy to offer increased services and 
new products to the entire shoe in- 
dustry.” 


Brockton Shoe Workers 
Get 5% Wage Boost 


Brockton shoe workers, through 
their 8,000-member union, the Broth- 
erhood of Shoe & Allied Craftsmen, 
were given a five percent wage in- 
crease after a short strike this week. 
Up until the settlement, the entire 
Brockton shoe-producing area had 
been threatened by a serious shut- 
down. 

The new terms call for a rise in 
minimum rate from 90 to 9414 
cents, and two additional paid holi- 
days. The contract will run to De- 
cember 31, 1954, but will have two 
wage-talk reopenings: December 31, 
1953, and June 30, 1954. 

Earle Snow, BSAC union head, 
stated that the new agreement is “sat- 
isfactory and on equal terms with 
settlements made elsewhere through- 
out the industry. We are glad,” he 
said, “that we were able to come to 
terms without any serious work 
stoppage.” 

Walter Spicer, executive secretary 
of Associated Shoe Industries of 
Southeastern Mass., representing the 
manufacturers, said that the settle- 
ment was “fair and equitable.” 





50 Years Of Tanning, 


ALCA Highspot 

The theme, “Fifty Years of Leather 
Making,” will be carried throughout 
the forthcoming annual convention of 
the American Leather Chemists As- 
sociation, Cincinnati, June 7-10. The 
Association is this year celebrating 
its 50th anniversary. 

This theme will be divided into 
two sections: (1) leather chemistry 
and its development over the past half 
century; (2) practical tanning and 
its development over the same 50- 
year period. 

Some two dozen outstanding men 
in their respective fields are on the 
speaking program for the three-day 
session. Included are Prof. P. Cham- 
bard, Director, The French Tanning 
School; Dr. K. H. Gustavson, Direc- 
tor, Swedish Research Institute, and 
Dr. H. Phillips, Director, British 
Leather Manufacturers’ Research As- 
sociation. 

A special feature includes a tour 
of the Tanners’ Council Research 
Laboratories at the University of 


Cincinnati. The Laboratory is cele- 
brating its 30th anniversary. Still 
another feature will be the promo- 
tion of “Leather Week” in Cincinnati. 


Cudahy Strike Shuts Off 
15,000 Hides 


The current strike of Cudahy Pack- 
ing Co., Omaha, Neb., one of the big 
four packers, will lop off some 15,000 
big packer hides a week from the 
over-all supply until normal opera- 
tions are resumed. 

Cudahy is demanding damages of 
more than $1,000,000 from the 
United Packinghouse Workers 
Union, CIO, for 21 work stoppages 
in the past six months; and a full- 
scale strike that began last week. 
Cudahy wants $1,250,000 in dam- 
ages for work stoppages, and an ad- 
ditional $60,000 a day for each day 
the entire labor force has been off the 
job in the present strike. The union 
local No. 60 contends that its 2,300 
members are “locked out” after a 
protest of job classifications. 


FOUR-MONTHS SHOE OUTPUT NEAR RECORD; 
APRIL PAIRAGE FIGURED AT 43,000,000 


Shoe output for the first four 
months cf 1953 reached an estimated 
180,840,000 pairs, perhaps the high- 
est output ever achieved by the in- 
dustry in this period. Projected on 
an annual basis it would mean a total 


production of 522,000,000 pairs for 
1953. 

According to the Tanners’ Council, 
April production will reach about 
43,000,000 pairs—approximately the 
same as for April, 1952. This is the 


1953 that output 


same month of 


first month durin 
hasn’t surpassed 
last year. 

Official figures for March show a 
production of 47,700,000 pairs, a 5.5 

reent rise over March of last year. 

or the first quarter, output was eight 
percent above the same quarter of 
1952. 

Retail dollar sales thus far are re- 
ported to be running ahead of the 
same period for last year. With shoe 
prices no higher, and in some cases,. 


lower than last year, this means that 
unit or pairage sales are probably 
well ahead of last year thus far. 
Regarding the present fast pace of 
production, the National shoe Manu- 
facturers Association states, “It is 
necessary to take into consideration 
the tremendous increases we have 
had in population in the past three 
years, especially in the younger 
groups. At present, population is 
estimated at 160,000,000. Normal 
per capita consumption this year 
would absorb around 510-512 million 
pairs. This indicates that the present 
annual rate of production is slightly 
higher than consumption at present. 
Therefore, it is necessary to view 
cautiously our rates of footwear out- 
put during the coming season. How- 
ever, providing there is no drastic 
cut in personal income, which is 
presently running at record levels, 
the outlook for production and con- 
sumption in the shoe industry for 
the rest of 1953 is not a dismal one.” 





NO. AMER. SHOE GROUP 
ELECTS CANADIAN 


Delegates to the sixth annual con- 
vention of the North American Shoe 
Superintendents’, Foremen’s & Allied 
Trades Association elected Pat Reilly 
as their new president. Reilly is a 
factory management official at the 
Savage Shoe Co., Ltd., Preston, On- 
tario. He succeeds Lawrence Engel 
of New York. 

The two-day convention was held 
last week in New York City. The 
annual meetings alternate between 
Canada and the U. S. 

One of the key speakers was Gus- 
tave Frost, plant manager of Andrew 
Geller, New York. He discussed 
migrations of shoe factories from the 
New York area, pointing out as chief 
cause the inability to produce effi- 
ciently and hold costs to a minimum. 
He urged that the industry as a whole 
devote more organizational attention 
to factory and technological matters. 


Other speakers were Al Hyatt, and 
Frank Melchiore, New York, who dis- 
cussed the subject of trainee schools 
for shoe workers. Hyatt described 
a successful school of this kind in 
operation in the Montreal area, while 
Melchiore stated that several schools 
that had been started in the New 
York area had been forced to close 
because of a lack of student interest. 


“THE NEW IN SHOES" 
OFF TO FAST START 


With the second “The New In 
Shoes” seasonal opening still nearly 
four months away, more than 265 
metropolitan newspapers throughout 
the nation have already requested 
mats and proofs of the special news- 
paper section that will be launched 
on opening day, August 30. Though 
the phenomenal number of more than 
500 newspapers participated in the 
first “New In Shoes” opening, last 
March 1, an even greater number, 
along with national magazines, radio 
and TV stations, are expected to ride 
along with the program for the Au- 
gust 30th opening. 

Both the National Shoe Manufac- 
turers Assn. and National Shoe Re- 
tailers Assn., co-sponsors of the pro- 


SHOE OUTPUT—FIRST QUARTER 


Feb. Mar. % Change 1st Quarter % 

1953 1952 Mar./Mar. 1953 1952 Change 
8,745 8,531 5.5 26,698 25,649 4.1 
1,515 1,374 16.4 4,673 4,008 16.6 
21,005 21,191 2.3 64,393 61,232 5.2 
6,298 5,785 10.3 18,935 17,075 10.9 
3,404 3,261 20.2 10,616 9,601 10.6 
3,905 3,825 34.1 12,525 10,226 _ 22.5 


gram through the National Shoe In- 
stitute, are urging shoe men to or- 
ganize for action at the grass-roots 
or local level, community by com- 
munity. It was learned last that 
wherever there was integrated local 
organization in carrying out the pro- 
gram, it was in those communities 
where the most gratifying results 
were obtained. 








44,872 43,967 8.5 
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137,840 127,791 7.9 
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General Shoe Gets More 
Regal Stock 


General Shoe Corp. recently pur- 
chased another 38,800 shares of stock 
of the Regal Shoe Co., Whitman, 
Mass. This brings General’s total 
shares of Regal stock up to 89,900. 
There are 513,000 shares of Regal 
common stock outstanding. 

Though General is still quite a dis- 
tance from owning controlling share 
of Regal’s stock, it’s reported that 
that’s what General hopes to accom- 
plish through future purchases. 
When queried on the probabilities of 
this point, J. F. Whitehead, Jr., Regal 
president, gave a “no comment” re- 
ply. 

However, if General does eventu- 
ally gain control of Regal, it is quite 
likely that the Whitman plant would 
stay in operation. General’s purchase 
of the Kleven Shoe Co., Spencer, 
Mass., has left operations at the lat- 
ter plant intact. General, it is re- 
ported, wants plants in the East (its 
present factories are located in the 
South and Midwest) to service the 
big Eastern markets speedily and 
without extra transportation costs. 





That Hole's Back Again 

Remember the hole-in-the-shoe 
craze that hit national politics 
during the Presidential campaign 
last fall? Remember Stevenson, 
Nixon, Sparkman — all showing 
off the holes in their shoes? 

Well, believe it or not, one of 
these holes has just won the Pu- 
litzer Prize. William M. Galla- 
gher, photographer for the Flint, 
Michigan, Journal, won the 1952 
Pulitzer Prize for the best news- 
paper photo of the year. 

The award went for the photo 
showing Adlai Stevenson, legs 
crossed, revealing a hole in the 
bottom of his shoe as he sat wait- 
ing to address a Labor Day crowd 
in Flint. The photo was published 
all over the country. 

Let’s hope we’ve now heard the 
end of this (w)hole story. 











River Plate To Handle 
African Wattle 


The River Plate Corp., for many 
years a leading importer and distrib- 
utor of vegetable tanning materials, 
has been appointed sole representa- 
tive in the U. S. for “Elephant” 
Brand Solid Wattle Extract produced 
in South Africa by Natal Tanning 
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Extract Co., Ltd., and for “Kenmosa” 


Brand Solid Wattle Extract produced 
in Kast Africa by the East African 
Tanning Extract Co., Ltd. 

River Plate Corp. has announced 
new lower prices on both types of 
Wattle Extract. 

As a means of acquainting Ameri- 
can tanners with the advantages of 
this relatively low-priced tanning ma- 
terial, technical personnel from Eng- 
land and Africa will be available for 
consultation, through the River Plate 
organization, to all U. S. tanners de- 
siring information concerning the 
use of Wattle. 


BROWN BUYS O'DONNELL 

Continuing to ride the crest of the 
merger wave, Brown Shoe Co., St. 
Louis, has bought the capital stock 
of O’Donnell Shoe Corp., Humboldt, 
Tenn., and has already assumed op- 
eration of the factory. 

Brown will continue to manufac- 
ture O’Donnell’s Propr-Bilt shoes for 
children, but will also make its own 
Buster Brown shoes in this plant. 
According to Leo J. Monahan, 
O’Donnell superintendent, new equip- 
ment and additional workers are be- 
ing moved in to expand the plant’s 
production. 

This is the second major plant 
purchase by Brown within a week. 
The company just completed pur- 
chase of Kaut, Lauman & Winter 
Shoe Co., of Dixon, Mo., makers of 
women’s and juvenile cement dress 
shoes. This plant will add 8,000 
pairs a day to Brown’s output. 


Unique Leather Exhibit By 
Hide Firm 


Perhaps the most impressive edu- 
cational leather exhibit ever pre- 
sented by the hide industry was pre- 
pared and displayed by the Simons 
Hide & Skin Corp. before the Na- 
tional Institute of the Meat Packers 
Association in Chicago. By trans- 
lating the leather into pairs of shoes, 
a graphic impact was made on all 
viewers. 

The display contained a variety of 
leathers for some 30 different tan- 
neries. The exhibit drove home the 
wastage factor in careless takeoff of 
hides and skins by meat packers by 
showing the loss in leather footage 
and pairs of shoes obtained. 

For example, two tanned hides of 
the same size were shown—one of 
good takeoff, the other containing 
scores and cuts from careless takeoff. 
These tanned hides were chalked out 
by a shoe manufacturer to show that 
10 pairs of men’s 8C shoes could be 
made from the good tanned hide, 
while only six pairs of the same size 
shoe could be made from the other 
hide. 

A variety of other educational ex- 
hibits, each emphasizing the profit 
value and importance of careful take- 
off and hide preparation, was on dis- 
play. The exhibit created much favor- 
able comment. And, according to one 
packer who saw it, “I’ve heard this 
take-off talk many times before. But 
now this puts it in a whole new light. 
Mind you—two extra pairs of shoes 
from the same size hide. That does 
it for me. From here on, my plant’s 
going in for better hides.” 








DRIVING HOME LESSONS IN LEATHER 
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A unique and refreshing educational display of leather exhibited at recent meat packers 
convention. Exhibit sponsor was Simons Hide & Skin Corp. Left to right: Joseph A. Simons; 
Paul Simons, president; Edwin S. Ditchett—all company executives. Purpose of graphic 
exhibit: showing costly end results of careless hide handling by packers. 
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STERN CAN COMPANY, INC. 
71 LOCUST STREET, BOSTON 25, MASS. 
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SULLIVAN TELLS SHOE TRAVELERS 
SELL PEOPLE, FORGET FIGURES 





Raps Philosophy of Limited Per Capita 
Shoe Consumption 





In a hard-hitting talk delivered be- 
fore the Boot and Shoe Travelers As- 
sociation of New York on May 6, 
Sam Sullivan told his large audience 
that shoe business should stop living 
by cold statistics and start living with 
people. The prominent Laredo, 
Texas, shoe merchant, whose voice 
and ideas on shoe industry problems 
are getting an increasingly wider 
hearing, stated: 

“Per capita consumption of shoes 
in the United States is on a semantic 
par with the nebulous ‘common man’ 
we hear so much about. I refuse to 
think of any human being that God 
created as ‘common,’ and I also re- 
sent having my customers and my 
carefully chosen merchandise treated 
as cold statistics. We are dealing with 
human needs and wants and desires, 


_ and those things simply can’t be 


averaged. Maybe this has been one 
of the weaknesses of our industry: 
too much emphasis on figures and 
not enough on people. 

“Does it really make any differ- 
ence to you individually whether 
400,000,000 pairs of shoes are 
ground out or 700,000,000? Suppose 
the 400,000,000 sold at an average of 
$10 a pair and the 700,000,000 at $5? 
Or the 400,000,000 sold at a profit 
and the larger number moved only be- 
cause they were forced out at a loss? 
Shouldn’t those and similar possibili- 
ties color our thinking about con- 
sumption?” 


A Real Goal 


Decrying the “law of average” 
when it comes to selling and buying 
shoes, Sullivan said that “the real 
goal is to provide for every man, 
woman and child as many pairs of 
good, well-fitted and appropriate 
shoes as can be used to contribute 
toward an active, useful and happy 
life. . . . I claim that in a prosper- 
ous country like ours, if we really 
dig in and do our individual jobs 
with the imagination and enthusiasm 
we are capable of generating, the 
people will avail themselves of our 
products in far greater quantities 
than we have ever dreamed. That is 
the real answer to the per capita con- 
sumption bromide.” 

Coining a term for shoe retailers, 
he called them the “Communications 
Department” of shoe business. “Most 
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foul-ups in communication occur 
either because of a faulty connection 
or because the circuit is open only 
one way. For perfect understanding, 
messages must travel back and forth 
through all circuits. Upon our ability 
to perform these basic functions de- 
pends the success or failure of the 
entire shoe industry.” 

Citing the need for a stronger shoe 
story to be carried to the consumer, 
the Laredo shoe merchant illustrated 
his point by quoting Mae West: “You 
must advertise what you have, but 
you must also have what you ad- 
vertise.” 

Said Sullivan, “I like to think of 
shoe business as more than merely a 
means of earning a living. The prod- 
uct we distribute has a very positive 
effect upon the morale of millions of 
people. We are doing something 
that’s important, and I frankly don’t 
think that enough of us realize it. 
Our job and opportunity is not 
merely to sell pairs of shoes, but to 
sell the shoe idea.” 


Jewish Appeal Shoe Men 
Meet June 11 

The annual dinner for the Greater 
New York shoe industry group of 
the United Jewish Appeal will be held 
June 11 at the Roosevelt Hotel, New 
York. Co-chairmen of the group are 
Saul Schiff, A. S. Beck Shoe Corp., 
and Edwin Farian, Esquire Shoe 
Polish Co. 

This year’s fund-raising campaign, 
which will encompass the allied 
trades, stitchdown manufacturers, 
playshoe and slipper producers, as 
well as regular manufacturers and 
distributors, is expected to attain 
record results. 

The industry will again present 
“golden shoe awards.” Last year the 
awards went to Phil Rizzutto, Mayor 
Impelliteri, and Arthur Godfrey. 


a 


George Desmond 

. . . 64, retired leather executive, died 
last Monday at J. B. Thomas Hospital, 
Peabody, Mass., after a long illness. 
Recently retired as plant superintend- 
ent of Winslow Brothers and Smith 
Leather Co., Lynn, Desmond was a 
native of Peabody. He lived in both 
Lynn and Peabody before moving to 
Salem two years ago. He leaves his 
wife, five sons, and two daughters. 
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General Shoe Enters Shoe 
Chemical Business 


SHOE CHAIN STORE PROFITS 
FELL 2.5 PERCENT IN 1952 


General Shoe Corp. will shortly 


Combined net profits after taxes 
of the first 12 shoe chains to report 
their financial statements for 1952 
totaled $12,105,555, a decline of 2.5 
percent from their combined profits 
in the preceding year, according to 
the New England Shoe and Leather 
Association. 


An Association survey of state- 
ments released by these firms found 
net sales totaled $394,500,948, an in- 
crease of 0.3 percent over 1951 sales. 

Combined ratio of net profits as a 
percent of net sales amounted to 3.1 
percent in 1952 as compared with 
3.4 percent in 1951. Following is a 
breakdown of figures: 


Ratio of 
Profits 
to Sales 
in 1952 


Per Cent Change 
1952-1951 
Net Profits Sales Profits 


Company 1952 
_N et Sales 


$ 90,384,9557 
80,696,187 
66,003,378 
45,959,804 
43,767,846 
15,683,875 
10,740,914 
10,667,485 
9,750,933 
9,491,959 
6,203,639 
5,149,973 





+ 0.9% 
+ 1.5 
—11.5 
—20.8 
+16.9 
—20.2 


& | 


$ 4,712,170 
2,293,509 
1,874,849 

927,341 
1,182,487 
525,335 
—192,427(L) 
329,635 
230,241 
168,104 
76,915 
—22,604(L) 


*Melville Shoe Corp. 
Edison Bros. Stores .. 
*Shoe Corp, of America 
*A, S. Beck Shoe Corp. 
*G, R. Kinney Co., Inc. 
Berland Shoe Stores 
*Geo. E. Keith Co. 
Butler’s, Inc. 

Cannon Shoe Co. 
*Regal Shoe Co. .. 

Dan Cohen Shoe Co. 
Spencer Shoe Corp. 


—27.5 
mnt 22 
25.9 
— 6.5 
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— 2.5% 


4. 
° 
& 
& 


Total—12 companies. $394,500,948 $12,105,555 

*Denotes companies operating own shoe factories. (L) Loss. 

TMelville’s net sales include factory and store sales less inter-company sales, and include 
figures of Miles Shoe only from date of consolidation on October 1, 1952. 1952 retail 
sales totaled $77,279,922 with 739 stores at end of the year versus $70,047,221 and 
577 stores at end of 1951. 


erect a new 50,000-square-foot build- 
ing to manufacture shoe chemical 
products such as finishes, adhesives, 
stains, etc. According to J. P. Saun- 
ders, a vice president, the investment 
in the new plant will be “very sub- 
stantial.” Outsiders have estimated 
the amount at more than a _ half 
million dollars. Work on the new 
building is expected to begin next 
fall. 

While much of the plant’s output 
will be used by General Shoe, some 
will also be sold to the industry in 
general. Tannery finishes will also 
be included. 

The new firm, which will be known 
as S&F Chemical Co., Inc., will ab- 
sorb two other General subsidiaries: 
General Wax Industries, which the 
corporation has owned for 15 years, 
and S&F Blacking Co. of Brockton, 
Mass., which General acquired in 
1951. The new building will be 
erected in Nashville, Tenn. The 
Brockton plant, recently modernized 
and expanded, includes an up-té-date 
research laboratory. Most of the 
S&F research will be centered here. 




















1. QUALITY with New York 
Doubling Cementer by giving 
the upper leather a soft luxuri-.=p 
ous feeling of quality. 


BOSTON HOT-MELT SPOTTING MACHINE 


TWO BMW ACCOMPLISHMENTS 


NEW YORK DOUBLING CEMENTER, Model 7RP 
The AIR CUSHION DOUBLER 


2. ECONOMY with Boston Hot- 
Melt Spotting Machine by giving 
greater economy through fewer 
operations, 
space saving and material saving. 








faster attaching, 
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No need for surprise about actual and pros- 
pective boosts in shoe prices. Reasons have been neon- 
flashed on this page over past several weeks. Price boosts in 
various type shoes were inevitable if one kept eye on mount- 
ing trade winds and trends. 


Biggest answer is record-breaking pace of 
shoe production in recent months. Last quarter of 
"52 was very high for that period. First quarter of '53 busted 
all records for that term. The terrific pace absorbed leather 
as fast as it could be produced. Tanners have had tough 
time keeping pace with orders. 


Foolhardy to expect anything but firm 
prices—and even good possibility of rises—in face 
of these conditions. Age-old law of supply and demand. 
Terrific pace of shoe output lefr no leather inventories in 
shoe factories—no hedge against upped leather prices. Shoe 
producers, with plenty of orders booked, had no choice but 
to pay going rates. 


Packers know when they’re in driver’s seat 
—<o they drive. Result, for example, cattle prices up 
20% in last month, and calfskins up substantially more. In- 
evitable effect on leather prices. Add some other influences: 
the now-come-natural annual shoe factory wage boosts; in- 
creased exports of hides (recently lower priced than foreign 
hides) to offset increased domestic hide output; reduced hide 
imports from important sources like Argentina. 


Put all these “forces” together and you’ve 
got a packaged answer to the wave of shoe price in- 
creases in process, Worst hit will be the bigger users 
of leathers—men’s and boys’ shoe producers. Marginal pro- 
ducers using calf will in some cases switch to kips. In the 
women’s field, price-marginal producers may shift to part 
synthetic uppers, or cheaper leathers, or other get-arounds. 


How about the retailer? Retailers are al- 
ready squawking—but they'll pay and buy according to 
current needs, anyhow. They don’t want higher prices, but 
most aren't in any g'ut-inventory state to refuse buying. And 
the fall season is too close to gamble for time, hoping for 
any price turnabout. Still feeling the burn of late deliveries 
(due to last-minute buying) last spring and last fall, they're 
in there buying—even if they don’t like the prices. 


And the consumer? Here’s one you can be 
sure of. Mr. Public, always boss man, is going to give shoe 
business trouble. Psychology, mostly. We're moving into 
general deflationary period—gradual chipping off on prices, 
particularly soft goods. Everything a little down—but why 
are shoes going up, bucking the trend? The obvious ques- 
tion in the consumer mind. And very likely the age-old 


30 LEATHER and SHOES 





obvious answer in the making. Keep an eye on the reaction. 
a publicity of “higher shoe prices” sure to raise a little 
hell. 


Shoe industry better keep an eye on AFL’s 
Teamster’s Union—especially in St. Louis area. 
They're making plenty of progress on the guaranteed annual 
wage and annual work proposition. Shoe industry may well 
be drawn into the whirling vortex of this development. 


Brown Shoe Co. started it off with agree- 
ment to give teamsters 2,000 hours of guaranteed 
work and pay a year. Now the same union has made 
practically same agreement with Rice-Stix Dry Goods Co., 
St. Louis—a guarantee of fifty 40-hour weeks. For slack pe- 
riods extending beyond total of two weeks, company must 
pay full wages, anyhow. Announced aim of teamsters is to 
get annual wage guarantee contracts covering all 7,000 mem- 
bers in St. Louis area. 


Be sure the shoe and most other unions 
have an eager eye on this significant development. 
And here's how “resistance” to similar agreements with shoe 
unions might eventually be broken. Say shoe union goes on 
strike, throws picket line around plant (or plants). Com- 
pany may hold out. But if teamsters refuse to cross picket 
line—even if it belongs to another union—company then in 
real trouble. Its “insurance” of a guaranteed work force then 
falls apart. 


And keep an eye on another labor cost de- 
velopment—pensions. At current national convention 
of United Shoe Workers of America, CIO, in Atlantic City, 
president Russell J. Taylor has announced that pensions and 
welfare programs will be included in the 1953 contract nego- 
tiations of his union. Present agreements expire next Sep- 
tember and January for the 50,000-member union. The 300 
delegates endorsed the plan. If the 50,000-member Boot & 
Shoe Workers Union, AFL, joins hands in the push for pen- 
sions, the heat could be uncomfortable. 


Watch for possible shifts in military shoe 
buying program or policies. Major reorganization of 
Defense Dept. in the works. Munitions Board being abol- 
ished, and scores of other Defense Dept. agencies being 
merged or wiped out. Last year, military shoe purchases 
were in hands of Joint Armed Services Textile and Apparel 
Procurement Agency, are still there. The head of the agency, 
now the Army QM chief, rotates betwéen Army, Navy and 
Air Force. Officials at Pentagon and in leather division of 
NPA are giving “no comment” replies to all inquiries. 
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¢ TOP-LIFT ATTACHING « 


SEAT HER HEELS wicle on the LAST 
"@ og a with the 


YOUNG Aydradlte 


‘TOP-LIFT ATTACHING MACHINE 
i” Sauer time 


Steel pins applied on“an.angle are fed automatically and 
driven hydraulically, in ONE OPERATION, through 
the top-lift and into the heel. 
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Top lifts are eimai uniformly. on the hes}; Carin it 
possible to use smaller lifts. You-save on leather or 
other top-lift material. 


AND THERE ARE MANY MORE FEATURES! 
Hydraulic principle provides uniform hold-down pressure and nail driving 
pressure. No defacing of heels — cripples are practically eliminated. 


UNIFORMLY CENTERED and ATTACHED 








Established 1886 


YOUNG 


MACHINERY Co., Inc. 
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"Gay flatties to captivate the playful mood 
with the New In Heels . . . trim Built-Up Heels 
Choose any type . . . the graceful flange or jolly keg, 


concave, square-off or the barrel . . . you can’t gf 
Built-Up Heels point to.a brisk summer trade . . . 
In fact, they're good business-getters all year at 


BRIDGEWATER MASSACHUSETTS 
Manufacturers of Leather Fibre Products 
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sational thermo-adhesive used in the construction of six important new box toe 
materials. Cream white in color, it is both clean to handle and clean in shoes. It 
softens speedily in box toe apparatus and permanently bonds the vamp lining to 
the box toe. Toe walls and domes are uniformly rigid yet their rearward portions 
are as you want them to be — flexible — and comfortable to the foot. Seven years 
in our laboratories, B compound, and the structural plastic films used with it, repre- 
sent the latest — and the ideal — box toe construction for volume shoemaking. 


For samples and further information please write Beckwith Manufactur- 
ing Company, Dover, New Hampshire, specifying the particular material 
you are interested in and enclosing patterns or tracings of the sizes wanted. 


¥2 WHITE 


FOR WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women’s & Juveniles Women's & Juveniles Juveniles Women’s & Juveniles Women's & Juveniles Men's 


Prekwith 223 


ee 
LEATHER and SHOES May 9, 1953 


























UNITED SHOE MACHINERY APPEAL 
BLASTS RULING ON ALL POINTS 





Says Anti-Trust Decision Usurps Its 
Constitutional Rights 





Attorneys for the United Shoe Ma- 
chinery Corporation, in appealing 
the recent unfavorable District Court 
decision against them in the govern- 
ment’s antrtrust suit, are claiming 
that not only was the decision of the 
court wrong on almost every count, 
but the decision has violated the cor- 
poration’s Constitutional rights. 

United wants the Supreme Court to 
reverse the entire decision in all its 
aspects. It claims that the court’s 
“new” interpretation of Sherman Act 
violations is wrong. It claims that 
United is being penalized not for any 
wrongdoing but because it has been 
successful enough to win a large 
share of its market—and by ethical 
means. Following are some of the 
important “grounds for appeal” cited 
in the 45-page document submitted 
by United: 


More Competition Today 

The company’s current percentage 
of the shoe machinery market is less 
than it was in 1915, when the Su- 
preme Court ruled in favor of United 
in a similar anti-trust suit. More- 
over, today United has far more for- 
midable competitors than it did in 
1915. Thus, says United, the court’s 
charge of market control and lack of 
competition is wrong. 

United says that it’s only the gov- 
ernment that feels United is monopo- 
lizing its market. The shoe manu- 
facturing industry, the company 
states, is quite content with the prod- 
ucts and services of United, and with 
the leasing system. Even its com- 
petitors, declares United, have not ob- 
jected to United’s practices and poli- 
cies, and have so testified. 

United declares that the court 
failed to apply the traditional “rule 
of reason” in ruling that United was 
a monopoly—a rule that has always 
applied in Sherman Act interpreta- 
tions. 

The court ruled that United had to 
sever relations with outside firms 
(such as DuPont, for example) for 
whom it acted as supplies distributor. 
But United claims that by so doing 
it’s rendering a service requested by 
many shoe manufacturers “to save 
them the trouble of shopping 
around.” United says that it has had 
such distribution relations with vari- 
ous companies for the past 25 to 50 
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years—with firms like Torrington, 
Linen Thread Co., American Steel & 
Wire, Behr-Manning and others. 

United asserts that because of its 
knowledge of shoe machinery and 
shoe making, it is able to render a 
desired service to shoe manufactur- 
ers in the selection and application of 
various supplies; and also, that its 
warehousing and supply servicing 
set-up is such as to give excellent 
service. This, the company declares, 
should not be punishable. 

United expresses intense opposi- 
tion to the court’s ruling on its leas- 
ing system and the fact that United 
must now place its machines on an 
optional lease-or-purchase plan. First, 
United claims that since 1915 various 
modifications have been made in its 
leasing clauses and practices, which 
have relaxed restrictions and reduced 
the cost of leasing. It says that about 
80 percent of its machinery business 
revenue comes from royalty pay- 
ments under its leasing system. 
Through the leasing system, says the 
company, the factory mechanization 
has been given great impetus—far 
more so than had the machines been 
sold. Therefore, these leasing prac- 
tices “Have not unreasonably re- 
strained or restricted commerce in 
the shoe machinery trade,” as ruled 
by the court. 


Legitimate Demand 


If United has dominated certain 
aspects of the shoe machinery field, 
the company argues, it has been be- 
cause there has been legitimate de- 
mand for such machines—machines 
which other firms didn’t make. 

Another strong objection was 
against the court ruling that United 
must make a separate charge for ma- 
chinery service. Claims United, “The 
inclusion of the cost of service in the 
rental or the unit charge is economi- 
cally sound.” 

The United attorneys are attacking 
the court’s entire interpretation of 
what comprises a monopoly. “A 
statute (Sherman Act) which was in- 
tended to prohibit only ‘monopoliz- 
ing’ would become an instrument of 
suppression and frustration of com- 
petition instead of the charter of free- 
dom which it was meant to be. The 
spirit of competitive free enterprise, 
sought to be fostered by the Sherman 
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Act, would have to give place to a 
determination (for a company) never 
to succeed beyond . . . a point subse- 
quently to be determined by a tri- 
bunal before which a too successful 
competitor would be haled. . .. Under 
such a doctrine a normal business 
purpose would be in the teeth of a 
self-defeating law which . . . would 
compel, not competition, but parallel 
activity or inertia or, as in this case, 
retrogression.” 

The court, in its ruling, had used 
the decision in the celebrated Alum- 
inum Company of America case as a 
foundation for the “new” interpre- 
tation of Sherman Act violation and 
a monopoly. United, however, says 
there is no parallel whatever be- 
tween the Alcoa case and its own, and 
hence it was wrong to use Alcoa as a 
base for the decision. 


Old Interpretation Asked 

United wants the Supreme Court, 
instead, to revert to the precedential 
decision in the Standard Oil case of 
1911, where “monopolizing” was in- 
terpreted as “to unduly diminish 
competition and hence to enhance 
prices”; also, that in interpretations 
“the rule of reason” should apply as 
it has over the many years since. 
United says that the recent court rul- 
ing did not bring this former inter- 
pretation to apply. United wants the 
old interpretation brought in, and 
the new one thrown out. 

“If allowed to stand, the decision 
would mean a repudiation of the rule 
of reason... in favor of a concept 
of ‘exclusion’ impracticable in its ap- 
plication to the structure and every- 
day transactions of American busi- 
ness.” 

United is opposed to the lease-or- 
sale decree, arguing that “competi- 
tors are left entirely free to use the 
same method (leasing) and to refuse 
to seli their products; also, that the 
exclusive leasing system had received 
the sanction of the courts in the past.” 

On the issue of separate charges 
for servicing, United states that most 
shoe manufacturers prefer the pres- 
ent arrangement, with service charges 
included in the unit costs. Also, the 
company says, it has the right to keep 
its own property (leased machines) 
in the best possible condition. If 
service was made a separate charge, 
some shoe manufacturers would delay 
or deter from calling for service when 
desirable, thus jeopardizing the con- 
dition of United’s machines. 








MILITARY 
BIDS AND AWARDS 





Combat Boots 

May 12, 1953—TAP-30-352-53- 
672 — 283,332 pr. of boot, service, 
combat, russet, mildew-resistant; 
FOB origin; 100% overseas pack; 
delivery, 94,452 pr. each during Au- 
gust and September; the balance by 
October 31; opening, New York, 1 
P.M.; this procurement for the U. S. 
Army. 


Rubber Soles 

May 18. 1953—TAP-30-352-53- 
-656—6,086 pr. sole, rubber, crude 
rubber, size 13; (a) 1,122 pr. for 
Shelby, O., and (b) 4,964 pr. for 
Maywood, Cal.; delivery of total 
quantity by August 1, 1953; open- 
ing, New York, 4 p.m.; this procure- 
ment for the Air Force. 


GIVREN BIDS LOW 
E. J. Givren Shoe Co., Rockland, 
Mass., was the only manufacturer to 
bid on 285 ea. convalescent shoes for 


the St. Louis Medical Depot. The 





and other synthetic 


THREAD 


for shoe manufacturing 


INTRINSIC 


foremost cotton thread of the shoe industry 


RICAN 


COMPANY 


260 WEST BROADWAY - NEW YORK 13, N.Y. 


Branch Offices: Chicago - Dallas - Los Angeles - Philadelphia 
Newton Upper Falls, Mass. - St. Louis « San Francisco 
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New England concern offered to sup- 
ply all at $6.42 ea.; 60 days accept- 
ance, net. The Medical Corps had 
asked for the shoes under ASTAPA 
invitation TAP-30-352-53-610. 


OPEN GLOVE BIDS 

Triangle Glove Co., Inc., Milwau- 
kee, Wisc., bid low on ASTAPA invi- 
tation TAP-30-352-53-558 — 53,100 
pr. of heavy leather gloves, M-1950, 
size 5 which the Army wants for 
eight different destinations.  Tri- 
angle’s bid offered 12,600 pr., for 
Auburn, N.Y., at 1.955 per pr.; 20 
days acceptance, 1/20 of 1% in 20 
days. The next lowest bidder was 
Steinberg Bros., N.Y.C., which of- 
fered all gloves at 1.96 per pr.; 20 
days acceptance, 1/10 of 1% in 20 
days. There were four other bidders. 


OPEN GLOVE BIDS 


Olympic Glove Co., Inc., N.Y.C. 
was the sole bidder at the opening 
of TAP-30-352-53-578—2,313 pr. of 
electrical worker’s gloves. The firm 
offered to supply 1,000 pr. to four 
of the six destinations specified at 
6.45 per pr. 30 days acceptance, net. 


GLOVE SHELL BIDS 

Two manufacturers submitted low 
bids at the opening of TAP-30-352- 
53-484—1) 98,025 pr. glove shells, 
leather black, size 4 for the Air 
Force; and item 2) 274,500 pr. of 
leather glove shells, M-1949, sizes 3, 
4 and 5 for the U. S. Army. 

Independent Glove Co., Chicago, 
was low on item 1 offering 25,000 
pr. each at 1.845 per pr. and 1.89 
per pr. 60 days acceptance, net. 

M. Shapiro & Co., N.Y.C. was low 
on item 2, offering 1,200 pr. of size 
3 at 1.83; 40,000 pr. of size 4 at 
1.89; and 2,000 pr. of size 5 at 1.95. 
60 days acceptance, net. 

Ten other glove manufacturers re- 
sponded to the invitation. 


AWARD CHAMOIS 
Three awards on TAP-30-352-53- 
517 calling for 33,626 chamois skins. 
S. M. Arnold, Inc., St. Louis, 5,000 
skins; Gulf and West Indies Co., Inc., 
16,790 skins; Chamois Co., Inc., New 
York, 16,790 skins. 


LAGANAS AWARDED 
OXFORDS 
Chris Laganas Shoe Co., Lowell, 
Mass., awarded contract for 12,264 
pairs of women’s black dress oxfords 


on TAP-30-352-53-439. 
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LEATHER MARKETS HOLD FIRM 
BUT TEMPO IS SLOWER 





Buyers Hold Back Commitments Hoping Prices Will 
Settle Again 





Tanners try to keep prices 
within bounds. Resistance noted 
throughout market. Next few 
weeks will tell story. 


Sole Less Active 

Strength of hide market forces sole 
leather tanners to hold to last week’s 
increases despite marked resistance 
from buyers. As a result activity is 
definitely slowed from week ago. 

Increases of 2-3c, reported last 
week, still in effect. This means tan- 
nery run 10 iron bends sell at 56- 
54c and down. Bends, 9/10 irons, 
are 60, 58c and below. Medium 
bends, 8/9 irons, are 67-65c. Light 
bends do best at 72-70c and below. 
This is tannery run. 


Sole Offal Good 
Still a good demand for bellies in 
Boston sole leather offal market with 
other selections coming in for share 
of attention. Some resistance but not 
as much as in other leathers. 
Bellies bring 29-28 on average with 
some tanners listing up to 30c. Less 
interest at top level. Double rough 
shoulders find best activity at 56c 
and below for lightweights. Single 
shoulders not too active at 43-42c 
and below. Heads 18-19c, fore shanks 
16-18c, hind shanks 20-23c. 


Calf Moderate 


Calf leather tanners in Boston re- 


port only a moderate amount of busi- 
ness at the new prices. Sudden 
strength in calf market last week 
forced leather prices up an average 
&-9c and more and buyers were not 
inclined to rush in for requirements. 
Feeling by many is that these prices 
will not hold. 

Tanners still find most business 
is on individual basis. Top men’s 
weight smooth calf is listed at $1.20- 
$1.15 and down but interest is in the 
90’s. Women’s weights tops at $1.05 
and below but better sales in high 
80’s and below. Suede finds slower 
going above $1.05. 


Sheep Same 
No change in Boston sheep leather 
market. Activity still steady to good 
with prices holding to recent levels. 
Russet linings move best at 23c 
level, boot linings 27c¢ and _ below. 
Colored vegetable linings wanted at 
28c and down for high colors, regu- 
lar colors at 27c and down. Chrome 
linings fair enough at 3lc and below. 
Garment suede active at 38-35c. 

Grains move in low 30's. 


Sides Hold 
Not as much interest in side leather 
as in recent weeks. Price increases 
averaging 2-4c and more have led 





Prices and Trends of Leather 


KIND OF LEATHER 





CALF (Men’s HM) ....................::008 
CALF (Women’s) 

CALF SUEDE .................::cccc000 

KID (Black Glazed) ............000..0..... 
KID SUEDE 

PATENT (Extreme) 

SHEEP (Russet Linings) ................ ‘ 
KIPS (Combination) 

EXTREMES (Combination) .............. 
WORK ELK (Corrected) 

SOLE (Light Bends) 


SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 

SPLITS (Finished Linings) ... 
SPLITS (Gussets) 

WELTING (% x %) 
LIGHT NATIVE COWS 


MONTH 
AGO 


oe 


83-1.10 
78-93 
78-1.00 
75-90 
80-96 
56-62 
18-32 

56-60 
51-53 
38-42 
65-68 
26-27 
50-53 
33-38 


YEAR 
AGO 


70-95 
60-81 
60-85 
70-90 
70-92 
55-80 
18-28 
46-49 
44-47 
36-40 
64-67 
22-24 
45-48 
36-38 
18-22 15-20 24-26 
15-17 18-22 18-20 

8 12% . 

17 1414-154 20 


1952 
HIGH 


8$5-1.10 
80-1.03 
85-1.10 
75-90 
80-96 
56-60 
18-32 
56-60 
54-56 
38-46 
68-72 
26-27 
50-55 
35-39 


All prices quoted are the range on best selection of standard sanmages using quality 


rawstock, 








actory \ 


SOLE LEATHERS 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Ete. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ + CHILDREN'S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


4 


. & 8 i —-~ 
CHICAGO - NEW YORK- BOSTON 





4 








MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 


SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Refan 
for soles... 


GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 
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many buyers to hold back new book- 
ings. On the whole, outlook is spotty. 

Prices as listed late last week. 
Combination-tanned extremes 59-56c 
and below, sides 56-53c and below. 
Regular elk extremes bring 49-47-45c 
and below. Elk sides 2c below this. 
Dress elk, chrome-tanned, 49c and 
down. Combination-tanned kips 68c 
and down. 


Splits Hold 


Fairly good interest reported in 
splits leathers on Boston market 
despite recent price boosts, This is 
most evident in women’s weight 
suede splits which move fairly freely 
at 39c and below for black, 41c and 
below for colors. Men’s weights a 
bit slower at 46c and below for black 
and colors. 

Linings splits move at 22-17c, gus- 
sets 15-13c. Lightweight flexible in- 
nersole splits wanted at 28-23c. H 
weights at 37-32c, HM weights 30- 
25c. Naturals still 25-20c for M 
weights; 36-29 for H weights. 


Work Gloves Firmer 
Firmer undertone in the market 
for work glove leather. Sellers were 
looking for more business but de- 


mand improved and it is unnecessary 
to shade price lists. Sellers have 
sometimes realized a cent more on 
their LM weight work glove splits by 
booking business at the 15c basis for 
No. 1 grade compared to previous 
price of 14c. Not too much activity 
reported among the glove manufac- 
turers, but these outlets have been 
buying leather and meeting the com- 
petition from eastern converters for 
shoe purposes. Work glove splits, 
LM weight, No. 1 grade is listed at 
l5e, No. 2 grade 14c, and No. 3 
grade at 13c. M weight ranges 16- 
l7e for No. 1 grade, 15-l6c for 
No. 2, and 14-15c for No. 3 grade. 


Bag, Case & Strap Active 


Market for bag, case and strap 
leathers fairly active. Considerable 
activity in case leather around the 41c 
mark for 2/3 ounce and up to 43-44c 
for 214-3 ounce as well as 4/5 ounce. 
The demand is described as seasonal 
in some quarters, attributed to manu- 
facturers covering requirements in 
producing summer lines. Strap 
leather is moving better and prices 
are considered quite firm. Last re- 
ported paid prices for Grade A russet 
strap leather were 5lc for 4/5 ounce, 





; a ¥ -2 ‘ me 5 
Fikes 


MADE AT OUR MERCERSBURG TANNERY DIVISION 


backed by the name that 
stands for higher quality 


@ Solid and firm tannage, but mellow enough 
to channel well. 


@ Uniform natural light color. 


53c for 5/6 ounce, 55¢ for 6/7 
ounce, 57c for 7/8 ounce, 59c for 
8/9 ounce, 62c for 9/10 ounce and 
65c for 10/11 ounce. B Grade is 
quoted 3c under the above prices 
and C Grade 6-7c less. Premiums of 
2-3c over russet are still being 
charged for colors and glazed finish. 


Garment Steady 


Demand holding up for garment 
leathers and prices generally firm. 
In sheepskin varieties, there were 
some bookings this week with suede - 
getting the best call and bringing 36- 
38c and down for good tannages and 
even 40c and down for choice pro- 
ductions. Some ordinary tannages of 
grain finish have moved at 30c and 
down, better productions have 
brought 33-34c and down. 

Many sellers have firmed up in 
their ideas because of stronger prices 
on raw material. Tanners have paid 
higher prices for foreign and domes- 
tic pickled skins, with supplies short. 
Horsehide garment leather was 
firmer. A stronger raw material 
market has caused tanners to firm up 
in their ideas on leather. Good vol- 
ume of business booked in recent 
weeks at 42c and down, but some 
producers are not offering leather 
and not quoting prices due to being 
well sold up. Others have been re- 
ported to have sold choice tannages 
at 44c and down. 


Sole Leather 


Sole leather tanners of Philadel- 
phia report that, with the exception 
of findings, business has been quite 
active. Prices are higher than when 
last quoted and tanners are getting 
their asking prices. No. 1 medium 
weight factory bends are now selling 
at 63c. Bellies are up 3c and are now 
quoted at 30c while heads are going 
at 17c. An average price for finding 
bends is 64c, which tanners are 
getting when sales are made. 


Belting Fair 


Belting leather tanners of Phila- 
delphia report fair business, Because 
of the increased hide prices, belting 


@ Closely sanded flesh side. 

@ Consistently well-trimmed and uniforra 
weight. 

@ Meets all chemical and physical require- 


ments for making a comfortable and 
long-lasting shoe. 


leather tanners raised their prices 
and in all instances were able to get 
them. No. 2 lights went at $1.04 and 
medium at 96c. No. 3 lights sold at 
99c and No. 3 at 91c. Shoulders sold 
well—with quotations for No. 1 at 
59c for light and medium, 56c heavy 
and extra heavy. Curriers report 
good activity. 

The Southern mills have been do- 
ing some buying, and orders are still 


Loewengart «x 





Manufacturers of Gahna Leathers 
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coming in from New England and 
the West. The demand is for every 
weight tanners have to offer. The 
hide market is strong and curriers 
are talking about a price rise. There 
is customer resistance to this idea 
but as long as the demand continues 
tanners feel they can get higher 
prices. 
Kid Fair 

Kid leather tanners of Philadelphia 
report that, for the second week, busi- 
ness is not quite as active as it had 
been. Black suede is still selling in 
fairly good quantity in  low-to- 
medium grades. However no other 
shade in suede seems to be moving. 
Black glazed is again reported as 
quiet, with little moving in brown and 
blue. Linings are quite active, being 
right now the best seller. Crushed is 
reported as very slow by most tan- 
ners. Slipper leather remains slow. 
However, there is some slipper weight 
sold, a good sign as for quite a while 
there was no activity at all. Practi- 
cally everyone reports satin mats as 
dead. Tanners cannot too easily ex- 
plain the reason for the current trend, 
excepting that buyers are cautious. 
It is expected that things will go back 
to the activity of a couple of weeks ago 
unless some drastic change in the mar- 
ket takes place. Prices are holding. 
However, tanners are not able to get 
any higher prices because there isn’t 
enough demand. Tanners say they 
will definitely not lower prices be- 
cause the market doesn’t warrant it. 


Average Prices Quoted 
Suede 32c-96c 
Glazed 25c-$1.00 
Crushed 35c-75c 
Linings 25c-55c 
Slipper 25c-60c. 
Satin Mats 69c-$1.20 


Gloves Quiet 

The market for fine glove leathers 
is rather quiet although some activity 
is reported in Raw Skins. 

Glove buyers are still inactive, 
confining themselves to the lower 
price items. 

Light weight Cabrettas are quoted 
at 75c, 70ce, 65c, 57c, 47c, 37c, 30c 
and 22c. No demand for the top 
grades. Lower grades sell fairly well. 
Men’s weights are quoted at 67c, 60c, 
50c, 37c, 30c and 20c. Demand is 
better but still not satisfactory. 

Pig Skins are quoted from $1.00 
down. Demand just fair. 

Imported Suedes for men are 
quoted at about 50c with not much 
interest shown. 


Tanning Materials Steady 
There were no changes in quota- 
tions of Tanning Oils this week. Raw 


May 9, 1953 


oil markets maintain stable position. 
Raw Tanning Materials mostly un- 
changed. Sumac quoted at $110.00. 
Buying interests continue spotty. 
Extracts unchanged. 


Raw Tanning Materials 


Divi Divi, Dom., 18% basis shp’t, bag. . . $72.00 
Wattle bark, ton ....‘‘Fair Average’’ $104.00 
éd ..'‘Merchantable’’ $100.00 

ore . $110.00 

. $110.00 
. $48.50 

éx "$53. 50 
"$63. 00-64. 00 


Sumac, 28% leaf 
Ground 
Myrobalans, J. 
Sorted .... 
Genuines cevccesetcosecesed 
Crushed 42- 140, as ae 
Valonia Cups, 30-32% guaranteed . $64.00 
Valonia Beards, 40-42% guaranteed ... .$86.00 
Mangrove Bark, 30% So. Am. ....$58.00-59.00 
Mangrove Bark, 38% E. African 


vs Pein wees ed eaee 


Tanning Extracts* 


«hestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
SOM ORIG: 6 ca ciccecenvesess’s 
Barrels, c.1. 
Barrels, 1.c.1. 
Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. avers 
Bags, c.l. Py jvc snes 
Bags, l.c.1. eeee ee 
Cutch, solid Borneo, 55% ’ tannin 
Hemlock Extract, 25% tannin, 


Oak bark extract, 25% tannin, 
bbis. 6%-6%, tks. pases 
Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.l., East African 
60% tannin ... 
Wattle extract, solid, “cl. 
60% tannin .... 
Powdered super spruce, bags, cl. 
05%; 1.1. 
Spruce extract, tks., f.0.b. wks ; 
Myrobalan extract, solid, 55% tannin.. 


‘‘Sbuth ‘African 
.10 


Myrobalan extract, powdered, 60% tan- 
nin 
Valonia extract, powdered, 63% tannin. 
Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% 
Wattle Extract, Powdered, Swedish, 
73% tannin » kd ete ce hbaeeations 
Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% 
Oakwood. Swedish, powdered, 64-66% 
Larchbark, Swedish, solid, 54-56% 
Larchbark, Ages Swedish spray- 
dried, 58-60% Vrrerors 


Tanners’ Oils 


Cod Oil, Nfid., 
Cod, sulphonated, 
Cod, sulphonated, 25% added mineral 
Cod, sulphonated, 50% added mineral 
Castor oil, No. 1 C.P. drs. }.c.1. 
Sulphonated castor oil, 75% 


loose basis, gal. .... 


Linseed oil, tks.. f.0.b Minn. ......000 


drums 
Neatsfoot, 20° C. T. 
Neatsfoot, 30° C.T. 
Neatsfoot, prime drums, c.1. 
Neatsfoot, sulphonated, 75% 
Olive. denatured, drs. Bal. .......seees 
Waterless Moellon .......eceeseceeees 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture .. 
Common degras 
Neutral degras e000 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
Sponging compound 
Split Oil ° es 
Sulphonated sperm, 25% moisture ay 
Petroleum Oils, 200 seconds visc., tks., 
f.o.b 
Petroleum Oils, 150 seconds visc., . Tks., 
a SERS 
Petroleum Oils, 100 seconds Visc., " tke., 
f.0.b. sescectasecee coeves 


“Imported Extracts are plus duty. 


10 
16% 
15% 


04 
Al’ 


.90-.95 
pure 25% moisture .13-.13% 


12 
10% 


"116%- 17% 


2.05 
4 
13 


-11-.12 
-18-.20 
.30-.31 
-11-.12 
.07-.08 
-13-.14 
-1l-.12 
-14-.15 


-16 
15 


14 
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8 for STYLE, 
PROPER FIT, 


and COMFORT, 
rely on 


“Smart Shee Styling” 
starts with the “new 
weed” continually be'ng 
created in Vulcan’s 4 
Model Rooms. 


LAST PLANTS 
Brockton, Mass. 
Johnson City, N. ¥. 
Portsmouth, Ohio + 

St. Lovis, Mo. 
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Nast 


SAW AND BLOCK MILLS 
Antigo, Wisc. 
Donken, Mich. 


) ‘VULCAN 


VULCAN CORPORATION, GENERAL OFFICES: 


CINCINNATI, OHIO 
HEEL PLANTS 
Antigo, Wisc. 

Johnson City, N. Y. 
pment 








ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable”’ 


LEATEX CHEMICAL COMPANY 
2722 N. HANCOCK ST., PHILADELPHIA PA. 








LIQUID 
POWDER 


WATTLE 
CHESTNUT 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 


DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 





HIDE MARKET REMAINS FIRM TO 
STRONG AS BUYING CONTINUES 


Tanners Hesitant About Prices, but Bookings Stay 
Generally Good 


Big Packers Aggressive 


With more big packer hides in 
view, some tanners tried to bid the 
market down by as much as a cent 
but packers held firm as they had sold 
up pretty well in the preceding week. 
Most packers only had late April- 
early May hides to offer. A few river 
heavy native steers carried over un- 


- sold from last week were quickly sold 


on Monday and demand absorbed 
about 15,000 on the steady basis of 
l6c. Some sellers were holding Chi- 
cago and St. Paul productions at 
16M. 

Tuesday packers sold about 35,000 
hides at steady prices for most selec- 
tions although branded cows regis- 
tered an advance of Yc. Tanners 
took about 7,500 branded cows at 
16%4c for Denvers, 17c for regular 
northern and river points and 1714c 
for lighter average southwesterns 
such as Ft. Worth. Buyers paid 17!4c 
for river heavy native cows, a steady 
basis, while specialty tanners reached 
to 184c for low grub St. Paul heavy 
cows. Some movement of light cows 
at 20c for northern points such as 


St. Paul while 20%c was paid for 
lighter average weight river points 
as well as Evansville production. One 
big packer sold 3,000 Ft. Worth and 
Oklahoma light cows including ex. 
light native steers at a premium price 
of 27c. 

Two of the big packers sold light 
native steers in good volume, totaling 
about 8,000 on the steady basis of 
19c and it was reported some north- 
erns were included at 1944c. Some 
trading in branded steers at un- 
changed prices or 141%c for butts 
and 14c for Colorados. 

Inquiries for bull hides were re- 
ported around recently-paid top 
price of 124%c for native and 11'c 
for branded. Very few were offered 
and one packer asked a cent more 
for St. Paul production. 


Independents Rise 


Large midwestern independent 
packers selling freely at going market 
prices. Packers’ Hide Assn. again 
sold 1,200 branded cows, obtaining 
the Yc advance or 17c; also sold 750 
butts at 141%c, steady. Other large 
outside packers also were active. One 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 


Close 
May 7 


Close 
Apr. 30 


High Low Net 
For Week For Week Change 





18.10T 
17.35T 
16.45B 
15.97B 
15.57B 
15.37B 


ON i Gass ccc av rio iaain > , 


+04 
—14 
—25 
—13 
—23 
—18 


18.06B 
17.49T 
16.70B 
16.10B 
15.80B 
15.55N 


18.85 
18.00 
17.15 
16.30 
16.22 
16.00 


17.85 
17.25 
16.45 
16.03 
16.22 
15.45 


Total Sales: 326 lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers -1614 
Light native steers -191%4 
Ex. light native steers .... 23 
Heavy native cows 1712-18), 
Light native cows ........... 20 -20% 
Heavy Texas steers 15 
Butt branded steers ..... : 

Light Texas steers ......... 

Ex. light Texas steers .... 

Colorado steers 

Branded cows 

Native Bulls 

Branded Bulls 

Packer calfskins 5314-57142 
Packer kipskins 31 -40 


Week Ago 
16 -16% 


1714-181 14 


1614-17 13 


474-57 4B 
31 -40 31 


Month Ago Year Ago 
1214-13 13-13% 
19 16 161-17 
23 1914 18 -18% 
“1514 1314-14 
1614-17 16 -17'% 
Y, 11, 
11% 
15'% 
17 
10% 
“13% 
12% 2 9%, 
11% f 82 
4714-5714 30-35 
-37'4 y > ey 


NOTE: Price ceilings have now been completely ended by the government. All 


remaining goods and services have been removed from price controls. 


All regulations 


winding up controls require that applicable records be held until April 30, 1955. 
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large Iowa packer sold 650 butt 
branded steers at 1414c, 1,750 Colo- 
rado steers at 14c, 700 light native 
steers at 19c, and 750 Ottumwa heavy 
cows at 1744c. Another Iowa packer 
sold first half May production heavy 
cows, about 1,500, at 18c. 

In the east, New York packers sold 
several cars of May native steers at 
1614c, butts at 144c and Colorados 
at 14c. One car of New England 
April-May heavy native steers sold 
at 16c with heavy cows at 18c. About 
4,000 southeastern late March, April 
and early May hides sold from Nash- 
ville, Atlanta and Moultrie, over 53 
lbs. native steers bringing 16'c, 
heavy cows 18c, branded steers 14c, 
branded cows 1l6c, bulls 12'%4c, 


Small Packers Cautious 


Operators in the small packer mar- 
ket found it difficult to get buyers 
and sellers together on prices for 
small packer hides. The differences 
in ideas of value tended to restrict 
trading. Movement of 50-52 lb. avg. 
good small packer hides at 17-171c 
selected fob. shipping points was 
rather limited. Some sellers contin- 
ued to ask higher prices while many 
tanners were hesitant about paying 
even steady prices. At the same time, 
bids at 17c on 48-50 lb. avg. small 
packer hides were declined, sellers 
asking 4c higher and even more in 
some instances. 

Asking prices of 18c were re- 
ported for some 46 lb. avg. hides 
from midwestern points while 1744c 
was asked on some small packer 
steers 58s and down. Buyers’ ideas 
seemed to be about a half cent less 
up to mid-week. 


Country Hides Uneasy 


Tanners hesitant to pay higher ask- 
ing prices for country hides. Best 
price obtainable for good locker- 
butcher hides averaging 50-52 lbs. 
appeared to be 14 while good mixed 
lots of locker-butchers with moderate 
to small percentages of renderer hides 
of similar average weight sold steady 
at 13c, flat tr’d. fob. shipping points. 


Calf & Kip Firmer 


Stronger calfskin market developed 
late last week and one big packer sold 
about 20,000 comprised of River and 
smaller plants’ April production at 
57l4c for about 4,000 heavies and 
53lec for lights totaling 1,300, up 
5\'oc and 9c, while 7,500 Milwaukee 
and 6,000 Eau Claire May all weights 
brought the same prices, 57\%c 
heavies and 531c lights, up 10c ond 
Bloc, respectively. Another big 
packer sold February-March-April 
production of calf from all plants 
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totaling about 13,000 but prices real- 
ized were not divulged. The latter 
reported to be offering kip skins but 
no asking prices named. 

Last sales were at 374c for north- 
ern and 40c for St. Paul kip with 
overweights at 3244c; southern kip 
at 36c and overweights 3lc but be- 
lieved next sales may reflect the 
higher calf market. Packer regular 
slunks are in steady demand at $2.25 
and large hairless at 80c. Killers 
have kept well sold up on slunks and 
even ahead into production on regu- 
lars. 

Horsehides Gain 

Strong undertone to the horsehide 
market with some business done at 
slightly higher prices. Based on latest 
sales, good northern slaughterer whole 
hides have ranged up to $10.50-11.00 
untrimmed and $9.50-10.00 trimmed 
fob. shipping points and it is under- 
stood more could be sold at these 
prices. Indicated that very choice 


lots of large heavy avg. northern 
hides will bring premium of 50c to 
$1.00. Ordinary lots containing less 
desirable mules have to be discon- 
tinued. Horse tails have sold up to 
$1.25 selected. Good heavy northern 
fronts are stronger at $6.50-7.00. 
Butts, 22” and up, $3.50-3.75. 
Sheep Pelts Stable 

Some sales of big packer No. 1 
shearlings at prices ranging $2.35- 
2.50; also No. 2 shearlings moved at 
$1.70-1.75 and No. 3s at $1.10-1.15, 
as to sellers and quality of lots in- 
volved. Production of Nos. 2s and 3s 
continues to show the usual seasonal 
increase at southwest and river points. 
Some big packer clips sold at $2.85- 
2.90. There have been reports of 
less desirable quality No. 1 shear- 
lings selling at $2.25. California 
spring lamb pelts have sold to pullers 
at $2.65 per cwt. liveweight basis. 

In the east, some slaughterer spring 
lamb pelts sold at $2.65 for Arizonas 
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and $2.75 for Californias. Current 
production wool pelts are quoted un- 
changed at $4.80-4.90 per cwt. live- 
weight basis. Full wool dry pelts 
continue to sell around the 28c mark, 
delivered basis, although some sellers 
still ask 29-30c. Winter pickled 
skins have been selling at $13.50 for 
lambs and $14.00 for sheep, per 
dozen. 


Dry Sheepskins Slow 

Business is restricted as most buy- 
ers here are out of the market or else 
name prices below what shippers are 
willing to accept. At the last Aus- 
tralian wool sheep auctions Melbourne 
was one to three pence dearer with 
58s up. At Sydney, 57,000 skins were 
offered, lambs were par to two pence 
dearer, all other descriptions firm. 
Otherwise, markets are quiet. Agents 
here are advised by their principals 
that they are able to keep well sold 
up by moving supplies 2 Stall 

The hair peas markets continue 
slow and nominal. Some interest for 
Brazil cabrettas but relatively few 
offerings being made and a wide 


range of prices evident. No late offer- 
ings of Nigerians as shippers report 
being well sold up on sales to Europe. 
The same is true of Cape glovers, 
Addis-ababa butchers and Mom- 
basas. While an occasional odd-lot 
will be sold, in general, business in 
these descriptions are at a minimum. 


Pickled Skins Lag 

There has been a slowing up in 
activity fot New Zealand skins on 
account of the small offerings. Last 
confirmed sales involved “Wallace- 
town” South Island lambs at 110 
shillings, “SOFCO” at 105 shillings. 
Some North Island lambs sold at 
104/6-108 shillings, as to brands. 
No late sales of sheep. The domestic 
market is steady with reports that 
lambs have sold at $13.50 and sheep 
at $14.00 per dozen, with sellers now 
asking advances. 


Reptiles Slack 
Only scattered sales can be con- 
firmed. It was reported that some 
Madras bark tanned whips, 4 inches 
up, averaging 444 inches, 70/30 
selection, sold at 54-55c and skins 
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averaging 4°%4 inches at 58-59c, as 
to shipping dates. Reported that a 
sizeable quantity is being offered for 
prompt shipment, equal proportions 
of skins averaging 41% inches and 434 
inches, at 52c and 55c, respectively. 
Some cobras, 4 inches up, avg. 454 
inches, held 38c. 

Wet salted Bengals, back cut lizards, 
held at 96c for skins 11 inches up, 
averaging 12 inches, 83c for 10 
inches up, averaging 11 inches and 
68c for 9 inches up, averaging 10 
inches, 90/10 assortment. Last con- 
firmed sales at 90c, 80c and 65c, re- 
spectively. 

Wet salted Agra back cut lizards 
held at 40c for 10 inches up, averag- 
ing 11 inches, 34c for 9 inches up, 
averaging 10 inches and 25c for 8 
inches up, averaging 9 inches, 80/20 
selection. Brazil back cut tejus have 
been moving at 70/72c fob., depend- 
ing upon the assortment of the lots 
involved. Chameleons, 25 centi- 
meters and up, sold at 19c fob. 


Deerskins Fair 


Brazil “jacks” have firmed up 
somewhat. Reported that sales have 
been made of Manaos at 52c fob., 
basis importers and that bid for 
more. Offerings, however, are 
limited and shippers usually have 
views. Bid of 54c fob. refused for 
Maranhao “jacks” with 60c fob. 
asked. New Zealand market slow as 
buyers and sellers are apart in their 
ideas of value. Reported that best 
bids are 78c cif., while sellers con- 
tinue to ask 85c cif. Sellers visiting 
Fulton County report that while not 
much buying of raw stock, there is 
a good leather business going on as 
manufacturers are all putting in a 
line of deerskin gloves and have been 
purchasing good sized quantities of 
deer leather. Bid of 62c c&f. refused 
for Siam deerskins with 64c c&f. 
asked. 


Pigskins Mixed 

Market uncertain as while reports 
from Fulton County indicate that 
most buyers are out for the present, 
there have been reports heard that 
bids have been made to shippers, 
which the latter have been refusing. 
It was noted that $1.85 fob. and $1.30 
fob. bid for Manaos grey and black 
peccaries with shippers claiming bids 
at higher levels. Ceara grey pec- 
caries sold $1.35 fob. Some export 
business although latest reports from 
Europe that buyers are looking for 
lower prices. Chaco dry carpinchos 
firmly held with shippers stating that 
they have been moving skins to Eu- 
rope and have relatively few unsold 
stocks. 
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® George J. Convy, president, 
Convy Heel Covering Co., St. Louis, 
was re-elected president of the Western 
Wood Heel Mfrs. Assn., at a recent 
meeting in Cincinnati. Also re-elected 
were, John M. Delaney, Delaney Wood 
Heel Co., vice-president, and Ben L. 
Slosberg, Missouri Wood Heel Co., 


secretary. 


® Albert H. Bogutz, president of 
Elkin, Newton Shoes, Philadelphia, has 
been named chairman of the Shoe Di- 
vision for the 54th anniversary cele- 
bration of the National Jewish Hospi- 
tal at Denver. 


® Kivie Kaplan, executive vice- 
president, Colonial Tanning Co., has 
announced the election of four new 
vice-presidents at the company’s Hart- 
nett division, Ayer, Mass. They are: 
Woodrow D. Hawbecker, in charge 
of process control; Sidney G. Judge, 


in charge of plant engineering; Mich- 
ael Naczas, in charge of quality; and 
Henry Riechert in charge of produc- 
tion. 


® Miss Louise F. Mahoney, vice- 
president of the Antwelt Shoe Mfg. 
Co., Fitchburg, Mass., has retired after 
28 years of service with the company. 


® Morton Fisher has taken the new 
position of group merchandiser with 
Saksplan, Inc., New York, according 
to a company official. 


® Benjamin Fish was elected to the 
new position of vice-president in 
charge of sales with the H. O. Ron- 
deau Shoe Co., Inc., Farmington, 
N. H. Thomas Bushman was elected 
vice-president in charge of sales. 

® Peter Wentaler, Carl Freudenberg 
Co., Weinheim, Germany, is on a 
month’s tour of U. S. shoe manufac- 
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turing centers on behalf of his com- 
pany’s calf leather. 


@ j. S. Mitchell, an official of Bar- 
row, Hepburn & Gale, Ltd., English 
tanners, is in this country for a three- 
week tour of shoe manufacturing cen- 
ters. 


© Gordon Cooper, assistant sales 
manager of International Shoe Ma- 
chinery Corp., Cambridge, Mass., is 
resigning effective May 15. As yet he 
has made no plans for new afhliations. 


® Laurence F. Whittemore, presi- 
dent, and all other officers of the 
Brown Co., Berlin, N. H., and its sub- 
sidiary, Brown Corp., have been re- 
elected by the board of directors. 


© The Shoe Corp. of America has 
named three new vice-presidents, and 
a new secretary and treasurer to its 
newly organized board of directors. 
William Schiff, vice-president of the 
company, filled the vacancy created 
when Edward Schiff, secretary and as- 
sistant treasurer asked to be relieved of 
his duties. Robert W. Schiff, presi- 
dent, and all other directors were re- 
named to the board. 


® Sam Sternberg has resigned as 
sales manager of Haymaker Shoe Corp., 
Haverhill. Sternberg has not disclosed 


his future plans. 
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News QuiIcks 


About people and happenings ceast to coast 





Illinois 
® Harold S. Clark & Co., Chicago, 
has announced its appointment as ex- 
clusive sales agents for the Remington 
Products Co., Akron, Ohio, in North- 
ern Illinois, Northern Indiana, Wis- 
consin, and Michigan. 


® Illinois Glove Co., Champaign, is 
reported to be producing a slipper 


Soc-Moc under the Roy Rogers brand 
name. 


Missouri 
® The Gamm Shoe Co., St. Louis, 
has been recently formed with an au- 
thorized capital of 1,000 shares, par 
value $100 each, it is reported. The 
corporation succeeds a partnership of 
the same name. 
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Wisconsin 
® Milwaukee Leather and Allied 
Trades Associates will hold their 
annual outing June 23, at the Ozuakee 
Country Club. 


California | 
® Schedules filed by Suedecraft of 
California, Los Angeles, in a bank- 
ruptcy matter, list assets of $12,111, 
and liabilities of $48,326, it is re- 
ported. 


© Cobblers, Inc., Los Angeles, 
played host recently to two large 
groups of 4H Club girls. The visitors 
were guided through the plant and 
given a fashion preview. 


Massachusetts 


© American Hide and Leather Co. 
reports a profit of $511,524.53 for the 
nine month period ended March 31, 
1953. In the same period last year the 
company lost $1,786,390.18. 


®@ Matinee, Inc., newly-formed Mas- 
sachusetts corporation, has leased ap- 
proximately 12,000 square feet of 
space in Lynn for the manufacture/of 
high grade women’s casuals. Alphonse 
L. Maiellano is president of the new 
concern. 


© The Walter G. Barbour Corp., 
Brockton, is moving from 71 Forest 
St., to 137 Perkins St., in Brockton. 


© The Boston Shoe Travelers As- 
sociation will hold its semi-annual 
salesmen-retailer luncheon May 13 as 
a feature of the Parker House Shoe 
Show. Charline Osgood, fashion co- 
ordinator of the Kid Leather Guild, 
will address the group on styling of 
men’s, women’s, and children’s shoes. 


® Sherman Footwear Co., manu- 
facturer of men’s footwear, Marlboro, 
Mass., has reportedly offered creditors 
settlement of 15% cash. Creditor’s 
committee has recommended accept- 
ance of this offer, it is reported. 


® Brockton Operating Company 
has opened its new Boston sales office 
at 33 South Street. Brockton Cutting 
Die Co., and Acme Cutting Die Co., 
will have the same Boston address, it 
was announced by Paul and Clarence 
Tougas. Brockton Operating Co. is 
sales representative in the New Eng- 
land area for Herman Schwabe, Inc., 
Western Supplies Co., and M. B. 
Adrian & Sons X-Ray Mfg. Co. 


® New England Wood Heel Co. 
at Amesbury, Mass. is celebrating its 
fortieth anniversary this year. One 
of the oldest manufacturers of wood 
heels in the country, the concern is 
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still owned and controlled by its 
founder, Louis Gorevitz. 


® Robinson Thread Co., Worcester, 
Mass.,° manufacturers of synthetic 
threads has just issued a new booklet 
titled, “Nylon Sewing Thread.” It 
will be sent free of charge to anyone 
interested. 


® The former Derman Shoe Co. 
plant in Milford, Mass., remains closed 
after union rejection of a proposed 
30% pay cut. Terms of a lease be- 
tween the trustees and a Boston group 
were previously agreed on, but because 
of the rejection the union is starting 
talks with a new group, according to 
Sumner B. Tilton, counsel for the 
trustees of Independent Show Work- 
ers Association, building owners. 


New Hampshire 


® Sam Smith, president of the Sam 
Smith Shoe Corp., Newmarket, 
N. H., has appointed a qualified chi- 
ropodist to his staff as consultant on 
making and fitting children’s shoes. 
This addition is one of the first of its 
kind among shoe manufacturers. 


© The Comfort Slipper Corp., 
Hillsborough, will start construction 
of a new factory June 1. The com- 
pany plans to employ 25 men and 
women at the new plant. 


®@ A one day walkout by union em- 
ployes of the Somersworth Shoe 
Co., Somersworth, is over, according 
to a spokesman for the United Shoe 
Workers of America, CIO. The walk- 
out occurred when union president 
Anthony Tsoukalas was dismissed after 
a heated argument with the factory 
superintendent. All workers, includ- 
ing Tsoukalas, have returned to work. 


New York 
® Husco Shoe Co., New York, has 
introduced a line of 100% pure-wool 
lined moccasin slippers. 


© Creditor’s meeting at Step-Lite 
Footwear, Inc., New York, revealed 
company’s liabilities at approximately 
$110,000, and assets approximately 
$120,000, it is reported. Creditor’s 
committee named for further 
negotiations. 


© Gallard-Schlessinger Chemical 
Co. has moved into its recently con- 
structed plant at 37-11 29th Street, 
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committee of Gard 
Corp., Brooklyn, — has 
agreed to recommend compromise 
settlement offer of 27'.%% cash, it is 
reported. Funds are to be raised by 
bulk sale of assets. 


@ Creditor’s 
Footwear 


® Footwear Credit Division is the 
new title chosen by members of the 
Wholesale Shoe Division of the New 
York Credit Group Service, Inc., at 
a reorganization meeting recently. 
Purpose of the changes was to broaden 
the scope of the group’s activities. 


© Boys and girls of the Police Ath- 
letic League will receive 1000 pairs 
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®@ The Floktek Co., Hampton, man- 
ufacturer of synthetic suede, is mov- 
ing its operations to Raymond follow- 
ing a $100,000 loss in a fire early in 
April. 


® A bill making provisions for those 
firms having no union has been intro- 
duced through the rules committee in 
the State Senate of the N. H. Leg- 
islature. On application of both man- 
agement and workers, the state labor 
commissioner may conduct an election 
to determine which union will repre- 
sent the workers as their bargaining 
see according to provisions in the 
Lil. 


May 9, 1953 LEATHER and SHOES 





of new shoes donated by Dr. A. Pos- 
ner Shoe Co., on Sunday, May 24 in 
New York. The gift is part of a cele- 
bration of “PAL” month and the 65th 
anniversary of the shoe company. 


@ Assignee’s sale at Du Barry Bags, 
Inc., New York, reportedly realized 
$1,900. 


® Creditors of the Ru-Mart Glove 
Co., Inc., New York, will receive no 
dividend according to the referee, it 
is reported. 


® The Labor Department has pro- 
posed increases of three to five cents 


an hour in minimum wage rates for 


learners in the various branches of the 
gloves industry. Present minimums 
range from 60 to 70 cents an hour. 


® Brown Shoe Co., Inc., New York, 
has filed to change its capital stock 
from $15,000,000 to $45,000,000, it 
is reported. 


® The Guild of Better Shoe Man- 
ufacturers, N. Y., is planning a co- 
ordinated merchandising program with 
Alice May Hats, Inc., to couple .mil- 
linery styling with footwear. 


®@ Bankruptcy sale of corporation as- 
sets at M & M Leather Goods Corp., 
New York, reportedly realized ap- 
proximately $2,120. 
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Pennsylvania 


® The Central Penna. Shoe and 
Leather Association will hold its 
Spring Outing June 18, at the Han- 
over Country Club, Abbottstown, Pa. 


® Drexel Sample Shoe, Inc., Phila- 
delphia, has been recently incorpo- 
rated under Pennsylvania law with an 
authorized capital of $15,000 consist- 
ing of 150 shares of common stock, 
par value $100, it is reported. 


® Irving Glass presided over a meet- 
ing of the newly-formed Superin- 
tendent’s and Foreman’s Associa- 
tion in Wilkes-Barre, recently. 


® Creditors of Myron Shoe Prod- 
ucts, Inc., Philadelphia, and associated 
company Apex Leather Products 
Corp., New York, recently agreed 
upon an extension to be worked out 
over a period of 18 months beginning 
July 1953, it is reported. 


© Carmen Shoe Mfg. Co., Hanover, 
Pa., has been ordered to hold an elec- 
tion within 30 days of April 17, to 
determine whether production and 
maintenance workers wish to be rep- 
resented by the United Shoe Workers 
of America, CIO. 


Washington, D. C. 


® Federal Trade Commission is 
going ahead with hearings concerning 
Dr. A. Posner Shoes, Inc., New 
York, after U. S. District Judge Holt- 
zoff turned down the company’s re- 
quest that the hearings be stopped. 
The inquiry deals with alleged false 
and misleading advertising in connec- 


ti with orthopedic shoes. 


Ohio 


® The Buckeye Glove Co., Toledo, 
Ohio, has leased the plant of the Model 
Glove Co., Greenville, Ill., according 
to the latter company’s president, John 
W. Kelsey. The general offices of the 
Buckeye Glove Co. will be moved 
from Toledo to Greenville. 

© The Shoe and Leather Club of 
Cincinnati will hold its annual golf 
tournament and dinner at the Clover- 
nook Country Club in College Hill, 
June 23. 


© Pioneer Moccasin Co., a new shoe 
manufacturing concern, is scheduled 
to start operations within three weeks 
in North Cornville, Me. Leland A. 
Boyd, president, said that eventually 
the company plans to employ between 
100 and 150 workers. 
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Canadian 
Notes 


® Davis Leather Co., Newmarket, 
Ontario, shows a moderate operating 
profit for its first-quarter operations 
compared to an operating loss in the 
same period of 1952, according to J. 
A. Gairdner, chairman and president 
of the company. 

® Inspected slaughter in Canada 
is following the same upward trend 
shown in the United States. Through 
April 18 of 1953, cattle slaughter is 
up 38.3%; calf slaughter up 38.7%; 
and sheep slaughter up 21.9% over 
the same period of 1952. 

@ John R. Burkett will take over as 
manager of the Calco Chemical Divi- 
sion in Canada, American Cyanamid 
Ltd., effective July 1. He was for- 
merly assistant to the manager, dye- 
stuffs sales, in this country. 

® Canadian Government’s report 
shows that factory value of products 
manufactured by leather footwear in- 
dustry in 1951 rose 8% over the pre- 
vious year to reach a new high of 
$119,906,000. The 290 establishments 
in operation in 1951 employed 20,000 
persons and were centered mainly in 
Ontario and Quebec. 

® Tonnage of hide and leather car- 
ried by the Canadian railroads during 
1952 dropped to 121,138 tons as com- 
pared with 131,810 tons in 1951, ac- 
cording to the Canadian government. 
® Charles C. Faure has been ap- 
pointed executive vice-president of 
Shoe Manufacturers’ Assn. of Canada. 
® Two-thirds of the leather foot- 
wear produced in Canada in 1952 
were soled with materials other than 
leather compared with 57% in 1950 
and only 14.5% in 1945. 

© Supplementary letters patent have 
been issued in Ottawa to Agnew- 
Surpass Shoe Stores Ltd., Canadian 
manufacturers and chain store opera- 
tors, reducing capital stock of the 
company to 52,463 preferred shares of 
the par value of $10 and 600,000 
common shares without nominal or 
par value. 

®@ United Last Ltd., Canada, has an- 
nounced several personnel changes. 
Frank Millington, former executive 
vice-president of Canadian Shoe Mfrs. 
Assn., becomes general manager; Tim 
Giblin, former sales manager, moves 
to United Shoe Machinery Corp., Can- 
ada; Arthur Bentley is now sales man- 
ager. 

® Canada’s 270 shoe plants produced 
3,173,959 pairs of leather footwear in 
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Jan., a gain of 136,328 pairs over the 
preceding month’s 3,037,622 and 
657,226 over last year’s 2,516,724. 
Output of footwear with soles other 
than leather increased to 2,053,327 
pairs in Jan. against 1,821,914 in the 
previous month and 1,631,711 the 
last year in January. 

Leather footwear output in Jan. 
showed the following (figures in 
brackets for last year): Men’s, 708,- 
786 (608,351) pairs; Boys’, 100,411 
(162,566); Youths’, 22,565 (20,- 
990); Women’s and Growing Girls’, 
1,554,360 (1,090,253); Misses’, 281,- 
240 (240,697); Children’s and Little 
Gents’, 253,300 (194,941); Babies’ 


and Infants’, 253,288 (198,926). 


®@ Imports of dyeing and tanning 
materials increased slightly to $1,- 
141,000 in Jan. this year compared 
with $1,101,000 in the preceding 
month and $594,000 in the same 
month last year, the Canadian Govern- 
ment announces. 


@ As yet unidentified, a large U. S. 
footwear manufacturer is under- 
stood to be planning to construct a 
branch plant in Canada, probably in 
Ontario. At present, a number of sites 
are under observation and, if a decision 
is made, ground will be broken for 
construction starting this fall or late 
summer. 








Got any puzzling 
shoe problems? 


We've been solving them for gen- 


erations. In 168 years this Bank has 
learned a lot about all phases of shoe 
production and marketing. 


“The FIRST” lends more dollars 


to the shoe and leather industry than 
all other New England banks com- 
bined. 


“The FIRST” has its own offices 


in Argentina and Brazil and cor- 


respondent 


connections 


banking 


throughout the free world ... to 
give you on-the-spot contacts with 
the world’s principal leather markets. 


“The FIRST” is the place to come 


for any and all of your shoe and 
leather financing needs. 


“FIRST 


NATIONAL BANK of 
BOSTON 


* Founded 1784 * 





Member of the Federal Deposit 
Insurance Corporation 


HEAD OFFICE: 67 Milk St., Boston, Mass. 
Represented in New York by First of Boston Inter- 
national Corporation, 2 Wall Street. Overseas 
Branches: 1n ARGENTINA - 
laneda and Rosario... 
neiro, Sao Paulo and Santos... In Cusa—Havana, 
Santiago, Cienfuegos and Sancti Spiritus . . . IN 
Europe — Representative Office: 146 Leadenhall 
Street, London, E. C. 3, England ... Correspondent 
banks throughout the world. 


Buenos Aires, Avel- 


Rio de Ja- 


. In Braziv 
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NEW PRODUCTS 


(Continued from ‘Page 9) 


TOE-LASTER 


A new welt toe-lasting machine 
with automatic wiring is an impor- 
tant improvement model using the 
same wipers, holddown plates and 
distributor fingers as the standard 
Toe-Lasting Machine, Model C, 
USMC. However, the new experi- 
mental model is radically different 
in design and operation. The new 
machine automatically passes the 


lasting wire around the toe of the 
shoe and staples the wire to the shoe, 
eliminating anchor tacking and hand- 
wiring. A significant part of this de- 
velopment is the new experimental 
non-metallic toe fastening which is 
not only stronger than metallic toe 
wire but can be left in the shoe. 

Six of these experimental models 
are being built to go into intensive 
factory trials. So far, the trials have 
been limited to men’s shoes and some 
sizes in women’s. 

Source: United Shoe Machinery 
Corp., 140 Federal St., Boston, Mass. 








This 
Questionnaire 
is your first 
step toward 


pAY and PRODUC 





CONTROL 


From the information you give us on this questionnaire, we can 
suggest the most efficient Mather coupon ticket method of pay 
and production control for your plant. With the Mather method, 
your production costs are known in advance. Paper work and 


errors are eliminated. You have a visual record of work progress 
and each worker's pay. Control is centralized in the office under 
management, Let us prove we can help you. Send for the Mather 
questionnaire now. There is no obligation. 


COMMERCIAL 
CONTROLS 


CONMMERC\R | 


Nome. 


NUMBERED 
COUPON METHOD 


MATHER COUPON TICKET DIVISION 
DEPT. L$-53, 2924 N, Western Ave., Chicago 18, Ill. 


Please send questionnaire, Mather Methed Manual 
and somples of Mather coupon tickets. 





CONTROLS 











1 Cay. 


Zone. State 
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SHOE BOX MARKER 


A new device known as Model 45 
AC, provides one line imprinting on 
shoe boxes, supplementing the carton 
stamper line of machines. The device 


gives quality printing on cartons at 
low cost; the type may be changed 
quickly to accommodate variables. 
The boxes may be printed as required 
without printing delays or large in- 
ventory of boxes. Quick-drying inks 
are used. 

Source: Markem 


Keene, N. H. 


Machine Co., 


BRAIDED THREAD 


A new type of braided nylon thread 
used for style or decorative applica- 
tions, yet at the same time being 
highly functional in use. It creates 
a bright, attractive stitch on the welt. 
The thread is resistant to mildew and 
abrasion. 

Source: The Linen Thread Co., 
Inc., 418 Grand St., Paterson, N. J. 


SOCKLINING 


A socklining for California shoes 
is known as Calsoc #1. It consists 
of a hard-wearing plastisol coating 
over a rubber-impregnated flannel 
base and fused at high temperatures, 
to which a unique bias-woven sheet- 
ing has been combined to increase 
resistance to stitch tear. 

According to the maker, tests show 
that Calsoc develops almost twice the 
stitch-tear strength as the strongest 
sateen-base socklining materials, as 
well as having the added advantage 
of controlling any shoe distortion due 
to stitching. 

Chief feature or key is the bias- 
woven sheeting which increases the 
tensile strength so that there is uni- 
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form strength around the entire sew- 
ing edge of the socklining. The con- 
struction is the same principle as ply- 
wood, which increases strength and 
prevents warping. 

Source: Stedfast Rubber Co., Inc., 
Mattapan, Boston 26, Mass. 


SOLE ATTACHER 


A new six-station sole-attaching 


machine called the Permamatic can - 


be used for men’s, women’s and chil- 
dren’s shoes made on the cement 
process. It utilizes six pneumatically 
operated presses or jacks designed 


en 


the loading station, the bonding 
cycle having been completed. Since 
the press has been completely de- 
flated before reaching the loading 
station, the operator can quickly re- 
move the finished shoe and insert 
the next shoe. 

A special timing device insures 
uniform pressure on each jack, an 
important aspect of quality control. 
The longer dwell permitted with the 
six-station machine gives better sole 
bonding. The machine can be used 
on all grades of cement and slip- 
lasted shoes, and almost all heel 
heights. 

Source: Compo Shoe Machinery 


Corp., 150 Causeway St., Boston, 
Mass. 


SADDLE-STITCH SEWING 


A group of four new machines— 
two flat bed and two post machines— 
belong to the 180W Class for saddle 
stitching operations. Threads up to 
10-6 cord in size used for foxing, 
tipping, vamping and saddle stitching 
in general can easily be handled at 
speeds up to 2,000 stitches a minute. 
There are single and double needle 
machines in both post and flat bed 
types in this class. 

The two double needle machines 


consist of the flat bed 18SOWSV2. and 





5 GOOD REASONS WHY 


It's Smart Business To Have 
WINDRAM Handie Your Backing! 





Proper Backing requires specialized machinery and 
methods . . . too costly for a shoe manufacturer to install 
and operate. 


Proper Backing requires the up-to-the-minute knowl- 
edge of experts . . . knowledge of new developments in 
rubber chemistry, plastics and synthetics fibers. 


especially for the type of shoe to be 
made. The machine features sim- 
plicity. When a simple initial setting 
of the toe and heel posts has been 
made, the machine is ready to oper- 
ate. After the sole has been spotted 
and the shoe placed on the jack at 
the first station, directly in front of 
the operator, a foot pedal starts a 
series of automatic operations. 

The press into which the shoe has 
been placed is inflated to the exact 


Quality Backing means so much, yet costs so little . . . 
usually less than 1% of the total cost of a shoe. 


It doesn't pay to gamble with backing to save a few 
pennies a yard. These few pennies can cost you REAL 
DOLLARS and headaches later on. 


Backed by Windram means backed right . . . backed 
better .. . and backed at a cost that's far less in the 
long run than cheaper combining. 


WINDRAM 


COMBINING—ELASTICIZING 


= lity 


BACKING CLOTH and PLASTICS 


pressure set for the sole-attaching 
operation. Next, the machine rotates 
to the next state while the operator 
prepares arother shoe for  sole- 
attaching. Air is automatically re- 
moved from the press as it approaches 


WINDRAM MANUFACTURING COMPANY 
Established 1867 


3 Dorchester Street So. Boston, Mass. 
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the post 180WSV4. Both can be had 
in 1/16 or 3/32 inch gauges with a 
diagonal needle setting, or in 4 to 
4 inch gauges with needles abreast. 
The new 180W machines solve the 
problems faced by those who had 
heretofore to either use slow equip- 
ment or modify machines for saddle 
stitching. All these machines apply 
to men’s shoes. 


Sources: Singer Sewing Machine 


Co., Mfg. Trade Dept. 


CUSHIONED INNERSOLE 


This very lightweight cushioning 
material for innersoles, known as 
Chloralyn, is highly flexible and 
resilient. It can be used in all appli- 
cations where sponge and foam rub- 
ber is used. It has the density of 
sponge without the weight of sponge. 
It contains a special film-like surface 
which prevents tearing or damage if 
or when a socklining is pulled or 
removed — such as if the retailer 
wishes to insert a small wedge or 
heel pad under the socklining. The 
material is said to have much better 
adhesive qualities than foam rubber. 


Source: Lynn Innersole Co., 119 
Braintree St., Allston, Mass. 


INSERT TABLE TOP 


A new sewing machine table called 
Amco Uniflex Table offers four ad- 
vantages to make sewing machine 
change-overs faster, easier and more 
efficient. 


(1) Ease of installation. The op- 
erator simply slides out the insert 
section of the table top with the 
machine attached, and slides in an- 


other insert holding a different ma- 
chine. The whole process requires 
only a few seconds to make the 
machine change-over. 


(2) Comfort and safety. Universal 
flexibility of the table top is achieved 
through the bar mounting under the 
table for the sewing machine motor. 
The motor can be slid on the bar to 
any desired position to coincide with 
any type of machine. 


(3) Eliminates accessory changes. 
Such items as the thread stand, light 
fixtures, stand pipe for feedrail con- 
nection, drawer, etc., can be attached 
to the permanent section of the Uni- 
flex top. 


(4) Keeps sewing machine parts 
together. The insert portion of the 
top accommodates the sewing ma- 
chine and all its parts. There is no 
need to separate or detach drip pan, 
knee lifter and bobbin winder when 
changing machines. 


Source: American Safety Table 
Co., Inc., Reading, Pa. 


THREADS 


A new nylon hand-sewing thread 
for hand-sewn moccasins, and also 
nylon threads for Littleway process 
shoes. The former is designed to cor- 
rect a failure of the flex area across 
the ball of the upper. The nylon 
thread adds great strength here. In 
the Littleway process the nylon thread 
applied to the insole makes the sewn 
area here much more resistant to 
sweat, moisture, etc. These threads 
belong to the company’s Neophil line. 


Source: Premier Thread Co., Inc., 


161 Rand St., Pawtucket, R. I. 
(Continued on Page 52) 











ENGEL: 


Jewis 


MERRIMAC, MASS. 


Your Counter is the backbone of your Shoe. 


We fit your last . . . We fit your uppers. 
We set up a correct schedule . . . 


So that your shoes can be properly assembled in your 
lasting room. 


That is the important part of Good Shoemaking. 


WRITE US FOR DEMONSTRATION OF GOOD FITTING COUNTERS 





Over 40 years of experience making 
High Grade Fibre, and Flexible Dynaflex Counters. 
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save you more and : 


shoe 
after shoe 
after shoe 


after 
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ITED INSOLE. 


‘) \s SX 


Philson Fitted Insole Strips are individually designed 
for your own particular requirements — with a specialized 
skill acquired from working closely and 
understanding shoemaking problems. That's why 
Philson Fitted Insole Strips mean high 
quality at economical cost. That’s why 
Philson has gained such high 
acceptance in leading shoemaking concerns. 


REPRESENTATIVES IN LEADING CITIES 


MANUFACTURERS OF FITTED INSOLE STRIPS 
PLATFORM MATERIAL © FELT AND FIBRE PRODUCTS 


2 ON, WH 


+274 BROAD STREET+ LYNN + MASS- 











EMBOSSED GORING 


A novel type of goring has an em- 
bossed surface so that the goring, 
which comes in a variety of widths, 
looks and acts as a strap while at the 
same time contributing to the fashion 
appearance of the shoe. Several em- 
bossing designs are available. Front 
or side or back strap effects are 
achieved, while also giving snug fit. 

Source: Moore Fabric Co., 45 
Washington St., Pawtucket, R. I. 


FOLDING MACHINE 


A thermo-cementing and folding 
machine for flat folding of leather 
or fabric uses a thermo-plastic ad- 
hesive in reel form. The cement, 
which sets in 1/2000 of a second, is 
coiled on a reel and looks like thick 
wire. It is fed to the heating and 
extruding parts of the machine only 
as needed so that no more than 11% 
liquid ounces are under heat at any 
one time. This eliminates the possi- 
bility of adhesive breakdown some- 
times caused by prolonged heating. 
Flow of cement is regulated by a 
solenoid controlled valve operated by 
a knee lever. Combining the opera- 
tions of cementing and folding, the 


new machine eliminates the soiling 
of uppers often caused by latex or 


solvent-type cements and saves “rack- 
ing” and drying time. 

Source: United Shoe Machinery 
Corp., 140 Federal St., Boston, Mass. 


INSOLE 


An insole, made of a new secret- 
process fibre and known as the Dara- 
lon process, provides extreme flexi- 
bility while maintaining good shoe- 
making qualities. The maker claims 
that the insole provides resiliency 
without causing the fatigue which 


comes from too much cushion. The 
shoe manufacturer can make more 
flexible shoes without disrupting his 
regular manufacturing procedures. 
The insole has faster “grab” in ce- 
menting, and increased crosswise 
rigidity to prevent wrinkling. 
Source: Shoe Products Division, 
Dewey and Almy Chemical Co., 
Whittemore Ave., Cambridge, Mass. 


ELECTRONIC TIMER 
This firm’s RMH Cutout Machine 


has a new electronic time to control 
the dwell time. The device may be 
set for any time (seconds) depending 
upon the material, operation or other 
requirements. The result is a more 
uniform and precise job by control- 
ling the time, heat and pressure on 
the material. 

Source: Western Supplies Co., 2920 
Cass Ave., St. Louis 6, Mo. 


THREE WELT DESIGNS 


First, the Super Storm Welting—a 
sort of combination storm and plat- 
form welting to give a two-tone effect. 
The second layer is a storm welt bead. 

Second, Custom Platform Welting 
—a %g inch welting around the edge 
of the shoe to give a platform effect. 








THE RIVER PLATE CORPORATION 


is pleased to announce 
that it has been appointed 
sole representative for the 
sale of 


ELEPHANT and KENMOSA BRANDS 


of wattle extracts, in the 
United States. 
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Comes in solid colors and also in 
zebra and checkerboard designs. 

Third, a Goodyear Inseam Cement 
Welting for cement shoes. It is avail- 
able in the same color or design types 
as the Custom Platform type. 

Source: Barbour Welting Co., 922 
North Montello St., Brockton 68, 
Mass. 


SHOE BOTTOM 


Called Feather-Lite, this unique 
shoe bottom is a new development 
on foam crepe without the three hard- 
to-manage qualities of foam crepe: 
shrinkage, odor and weight. It is 





extremely light in weight. This comes 
as a full shoe bottom—complete sole 
and heel combination, all in a single 
unit of the same material. The heel 
may be a wedge or regular low type. 
The whole unit is attached to the 
upper. No soles are laid. The ma- 
terial comes in a wide range of solid 
colors and pastels, and may be set 
in color layers as desired for two- 
tone or multicolor effects. The new 
shoe bottom is adaptable to all shoe 
price lines from $4 and up. 
Source: Lynn Innersole Co., 119 
Braintree St., Allston, Mass. 


BOX TOE 


A new solvent box toe called Bix- 
snap can be activated at any time 
after the pulling-over operation, thus 
avoiding production delays. It is non- 
injurious to patent leather, delicate 
fabrics, etc. Has high adhesion, flexi- 
bility, ruggedness, and retains the 
contour of the last permanently. It is 
said to be ideal for welts, pre-welts 
and stitchdowns. It is economically 
priced. 

Source: Bixby Box Toe Co., Inc.. 
170 Washington St., Haverhill, Mass. 


SKIVER 


Called the 3-Step SAS Skiver, this 
is a flat skiver equipped to do a three- 
performance job: (1) the material is 
first passed through the machine to 
get a shoulder scarf; (2) on the sec- 
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‘Te is highly recommended that Maratan be 

used as a pretan for vegetable tanned leathers. 

Maratan conditions hide for rapid and nearly 

complete absorption of vegetable tans. Concen- 

' trated solutions of vegetable tans can be used 

on Maratan conditioned hides without obtaining 
Here’s your copy of drawn grain. Maratan itself is taken up quickly 
Bulletin No. 116. and uniformly and can be used in concentrated 
Write for it today! solutions without distortion of grain structure. 


Maratan is used to supply up to a 25 or 30 degree of tannage. 
Higher tannages are obtained by using vegetable tans in conjunc- 
tion with Maratan. The suggested percentages of tannin to be 
supplied by Maratan and by vegetable tans for various types of 
leather are given below (based on supplying a 25 degree of tan- 
nage with Maratan) : 






































MARATHON CORPORATION 


CHEMICAL DIVISION 
ROTHSCHILD * WISCONSIN 
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ond time through, the material gets 
a long bevel scarf; (3) the third time 
through the material gets a short 
bevel scarf. All this is done without 
changing any settings on the ma- 
chine. The scarfs can be changed— 
each one without disturbing the other 
two, 

It is a high-speed machine with 
extreme accuracy. The operation is 
highly simplified so that no skilled 
operator is required. Simplicity is 
one of its principal features. The 
apparatus skives materials previously 


difficult to skive, such as cordovan 
leather. On these and all materials 
there is a smooth operation of this 
machine without any jumping or 
jerky motion. 

Source: Manufacturers Supplies 


Co., St. Louis, Mo. 
NEW SOLES 


Several new types of shoe soles 
were introduced by this firm. First 
is called the Squee-Gee outsole. This 
is made of Nuron crepe and has a 
squeegee type surface —a series of 





Mf 


marks them all 


FROM ARTILLERY SHELLS TO MEDICAL AMPULES 


MASTERS OF MARKING — Since 1911 
Markem methods, machines, t 
ing the products of industry for forty 
chines can mark up to many thousands of pieces per hour. 
They make clear, durable imprints on flat, curved or irregu- 


and inks have been mark- 
ears. Markem ma- 





lar surfaces of paint, paper, wood, glass, metal, leather, 
plastic, rubber, fabric, composition and pressure sensitive 


tapes. No 


ial skill is needed for their operation. Legend 


and color of imprint may be quickly and easily changed. 
MAKE YOUR MARK WITH MARKEM 


When 
; ar gat 


ew Hampshire. 


wt 


OT ron, 


BETTE 


roducts need marking for Identification, Control or 
Markem. Submit your problem, together with a sam- 
of the item to be marked. Markem M 


achine Company, Keene 14, 





MARKING, 
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slits across the sole. These slits are 
cut part way through the sole. As 
the foot bends the slits open, creating 
a non-skid, highly flexible sole, Tests 


show that no pebbles nor dirt par- 
ticles settle between the slits. The 
soles come in die-cut form only. 
Heels are also being made on the 
same squeegee principle. 

A novel type golf-shoe sole is made 
of the company’s Nur-O-Flex ma- 
terial —a sole that floats in water, 


has a specific gravity of .8, yet is 
very tough. This sole has been con- 
verted to golf shoes to become the 
Flexway golf sole. It has attached 
to it a stainless steel midsole with 
holes already punched through the 
metal and the outsole. Thus the shoe 
manufacturer can make golf shoes 
without facing the problem of punch- 
ing holes through the metal and out- 
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sole. He has only to attach the golf 
cleats. 

This company also introduced four 
new workshoe soles: (1) a neoprene 
cork with twin plugs inserted at ball 
and near-toe area. These plugs are 
about the size of a 25-cent piece, are 


a non-skid feature; (2) the same sole 
in regular cork; (3) the same in ne- 
oprene composition; (4) the same 
in a blown or cellular neoprene. The for 
variations in compositions are for 


various occupations requiring special 
hype soles. genuine shell cordovan — “the platinum of 


Source: American Biltrite Rubber a ; 
Co., 22 Willow St., Chelsea 50, Mass. leathers’’ — for shoes, men’s belts, military 


belts and holsters, and shark print cordovan 
BOBBIN for tips on children’s shoes. 
Claimed to be the first bobbin 
made without any sides or core or The 
hole in the center, it is known as the | hh i th 
Philips Solid Bobbin. It feeds from UT 4 ed er Co. 
hei comianoe that the bobbin dosen't 1525 W. HOMER STREET* CHICAGO 22, ILLINOIS 


revolve—no possibility of a back-lash KAYE & BARNES, INO. @ 93 South Street, Boston FREls SCHENKENBERG @ Dallas, Texas 
as caused by a conventional bobbin A. J. & J. R. COOK, INC. @ Los Angeles and San Francisco HARRY BLOCH @ Havana, Ouba 











S © FAST MULLING 
continuing to spin after the sewing 1 "@ GREATER RIGIDITY AFTER MULLING 
machine has stopped. Additional att © RAPID FUSING OF LINING AND UPPER 
yardage is able to go on the bobbin 
because the flanges are eliminated ae Ask your supplier for 
along with the hole in the center. SNYDER BUCKRAMS 
Tests show that there can be as much Once Used — No Other Will Satisfy 
as 100 percent yardage increase on ' 
this new bobbin. The thread, instead 
of unwinding off the spool edge in the 
ordinary way, comes out through a 
tiny aperture in the center. Because 
the thread is much more controlled, 
there is no raveling. Lastly, the num- 
ber of bobbin changes required is 
greatly reduced, with saving in time 
and labor. 


Source: Advance Silk Thread STASO INSOLE BINDING 


Corp.. 14 West 40th St.. N. Y. C. / The Most Practical Method for Binding Insole Edges. 
Not-a-Seam-Lap-or-Butt. Most colors in stock. In 
Vinyl Plastic and Pyroxylin. 


TOPLIFT ATTACHING =a BROOKLEATHAR SOCKLINING 


? . «t : : A Superior Socklining in Vinyl Plastic and Pyroxylin 
A hydraulic toplift attaching ma Coatings on a rugged, long-wearing, high leather 


chine which attaches the toplift to | ! content base. Most colors in stock. 

leather heels while on the last. A | |, ae re 

time-saver, the steel pins are applied | tte a =e = Sa) eo cae 
on an angle; they are fed automati- gossip 


cally and driven hydraulically in | ; 
single, quick operation — driven | 


through the toplift and into the heel. | MANUFACTURING, INC. BOSTON 30, MASS. 
The toplifts are evenly attached all | 
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in the same single operation. There 
is a saving on material because the 
toplifts are centered: uniformly on 
the heel, making it possible to use 
smaller toplifts. The machine gives 
uniform hold-down pressure and nail- 
driving pressure. There is no defac- 
ing of the heel, and cripples are elim- 
inated. The same machine attaches 
toplifts to wedges while on the last. 
Production is from three to four 
thousand pairs a day. 


Source: W. J. Young Machinery 
Co., 416 Union St., Lynn, Mass. 


PROTECTIVE LINING 


A protective shoe lining called 
Pacifate is made hygienic by a special 
process of treatment which results in 
a lining that is anti-fungus and anti- 
bacterial. It is designed to protect 
the feet from such common skin af- 
flictions as athlete’s foot caused by 
contact with fungus-infested parts of 
the shoe such as the lining. The 
specially treated lining is said to also 
prevent offensive odors rising from 
the shoe as a result of microbe 
growth. Due to this protection, the 
lining has longer life. 


Source: Pacific Mills, 1407 Broad- 
way, New York 18, N. Y. 


NEW GORING 


A unique type of goring is called 
Curvilinear Flex-Gore. The same strip 
or band of gore has a “graduated” 
stretch—a short stretch at the bottom, 
a longer stretch on the top. Used for 
slipon-type shoes, the band of goring 


: 


is curved so that it conforms to the 
curve and flexing action around the 
instep with precise adaptation at all 
points. The stretch is short at the 
bottom portion of the instep and 
greater at the top portion where a 
greater stretch is required. 

Also, in making the curve over the 
instep there is no gathering or wrin- 
kling of the gore. The curve principle 


prevents that. As a result, there is no 
need to cut the gore so that two edges 
can butt in the center to eliminate 
wrinkling or overlapping. Such cut- 
ting reduces the strength of the gore 
at its most vital spot in the center of 
the instep where flex action is greatest. 

Also, with the curvilinear gore 
there is a saving of at least one opera- 
tion—the sewing of the butted edges 
together. The one-piece gore assures 
highest strength at all times, while the 
curve idea assures maximum comfort 
and snug fit. 

Source: Moore Fabric Co., 45 
Washington St., Pawtucket, R. I. 


HOT MELT ADHESIVE 


A new Darex R-8 hot melt adhesive 
is used for shank cementing and for 
California shoe tucks. It provides a 
tough, flexible bond, sticks quickly 
to a wide variety of materials, and 
offers a high yield of 450-500 tucks 
per pound in California shoes. It 
contains no water or solvents to 
evaporate, and no rosin pitches or 
asphalt to cause brittleness. A special 
spotting machine has been developed 
for use with the new adhesive. 

Source: Shoe Products Division, 
Dewey and Almy Chemical Co., 
Whittemore Ave., Cambridge, Mass. 





BANKING 


FOSTORIA 


LOCALITES 


for Machine Tools, 
Assembly and Inspection 


Directs 
light exactly as 
needed as easily 

as pointing 
your finger 


Benches 


screw mounting. 
poanee Censtruction withstands vibration and rough 
Adjusteble with flexible ball and socket 





@ Reflector accommodates 100 watt or any A-19 or 
A-21 medium screw base lamp _ 

* Finish — Exterior, smooth Gray — 
Reflector Interior, high temperature White 

@ Wired re oe with switch socket and 8-ft. oil- 
resistant and moulded plug 


Write for sonatete cata 
of Localite models with — 
type reflectors, arms and bases 
for every industrial use. 
THE FOSTORIA PRESSED 
STEEL CORPORATION 
FOSTORIA, OHIO 


Localites available through 
wholesalers everywhere 
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State Street Trust 





CONNECTIONS 


While we are constantly looking for new busi- 
ness, it is never our intention to disturb satis- 
factory relations elsewhere. However, when 
a change or increase in banking connections 
is being considered, we would like very much 
to be kept in mind. 

You will always find us ready and willing 
to discuss banking or trust matters with you 
when you are seeking the type of seryice we 
render. 


Company 
BOSTON, MASSACHUSETTS 


MAIN OFFICE: Corner State and Congress Streets 
Union Trust Office: 24 Federal Street 
Copley Square Office: 587 Boylston Street 
Massachusetts Ave. Office: Mass. Ave. and Boylston St. 


Safe Deposit Vaults at all Offices 


Member Federal Deposit Insurance Corporation 
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OUTERSOLE 

A cellular type of sole known as 
Du-Flex Avonite is a development 
from Cush-N-Crepe. It is light and 
flexible, yet its hard surface is resili- 
ent’ and long-wearing. The sole is 
light enough to float in water. The 
sole, 18 months in the making and 
testing, is specially adapted to cement 
and sliplasted shoes along with welts 
and Littleways. It is waterproof, holds 
the shoe in shape, is available for 
men’s, women’s, children’s and _ in- 
fants’ sizes, and in all desired thick- 
nesses. It comes in black, brown, 
chrome, benedictine and natural. 

Source: Avon Sole Co., Avon, 


Mass. 


EDGE-TRIMMING CUTTERS 

A new type of shoe cutters are 
made from a non-ferrous alloy of 
Tungsten carbide base as compared 
with conventional cutters made with 
ordinary steel. The new cutters thus 
have extraordinarily high resistance 
to abrasion. This group of devices, 
known as Speed-Trim shoe cutters, 
are said to offer substantial savings 
in the process of trimming soles and 
heels. 


With the new cutters, 1,500 to 6,000 
pairs of shoes can be trimmed before 
resharpening is necessary—depend- 
ing upon the operator’s skill and the 


material to be trimmed. This is 150 
to 600 times greater than the per- 
formance of conventional cutters. The 
average new cutter can be re- 
sharpened about 15 times or more, 
giving a lifetime performance of 
about 40,000 pairs of shoes for each 
cutter, or 75 to 300 greater average 
life than conventional cutters. The 
makers say that about 30 percent of 
the operator’s cutter-changing time 
can be saved with the new cutters. 
The form of profile, bore hole, and 
other dimensions of the new cutters 
conform to those of conventional 
cutters, and thus can be applied to 


existing machines. No change in pro- 
file results from sharpening or abra- 
sion. A clean, even profile is retained 
for the life of the cutter. Shoe fac- 
tories may do their own sharpening, 
or they may ship the cutters to the 
maker for rapid resharpening service. 

Source: Supply Equipment Co., 
Speed-Trim Division, 1535 East 60th 
Street, Chicago 37, Illinois. 


SCARFING MACHINE 


This is an automatic heel and lift 
scarfing machine which always gives 
a clean, sharp scarf. The straight- 
down cut is always uniform in width, 
can be adjusted to cut various widths. 
There is greater safety because the 
operator never works close to the 
knife. The machine allows faster 
production—a minimum of 50 per 
minute. It scarfs leather, leather- 
board, composition materials, etc. 

Source: W. J. Young Machinery 
Co., 416 Union St., Lynn, Mass. 


HYGIENIC SHOE LININGS 


A new chemical treatment produces 
this new type of lining known as 





WINSLOW 


KIDDIE CHROME 
FULL CHROME TANNED 


LAMBSKINS 


WINSLOW BROS. 


A leather-lined shoe is a more 


saleable shee. 


& SMITH COMPANY 


STORES: BOSTON, 97 SOUTH ST. @ NEW YORK, 123 SPRUCE ST. @ CHICAGO, 173 NO. FRANKLIN 8ST. 








Reg. U. S. Pat. Off. 





EXTRA STAMINA 


WITH ITS PATENTED ELASTIC YARN SELVAGE 


MANUFACTURED UNDER PATENT NO. 2582169 


Send for samples 
' in standard browns, 


black and in season’s colors 


We have a gore with the correct 
stretch and power for every 
pattern and shoemaking application 


All widths — 
dyed by our own 
experts 


MOORE FABRICS 


PAWTUCKET, RHODE ISLAND 
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Puratized, which prevents deteriora- 
tion and keeps the lining looking new 
and fresh. The lining fabric so treated 
is resistant to mildew, fungus and 
bacterial growth which weakens the 
lining fibers. The treated linings are 
thus able to give much longer wear. 
Offensive shoe odors are greatly 
diminished. 

Source: Cushman & Marden, 655 
Atlantic Avenue, Boston, Mass. 


CLICKING MACHINE 
A new air-operated clicking ma- 
chine eliminates vibration and _ re- 
sultant building damage caused by 
impact shock in die-cutting opera- 


tions on leather, fabric, rubber, cork 
or synthetic materials, Known as the 
La-Matic Clicker, the machine op- 
erates on a counterblow principle. An 
air-operated piston raises the lower 
platen carrying the cutting block, and 
the hydraulic interlock drives the 
upper arm so that the two opposed 
forces are equal at the moment of 
contact. Hence no shock is trans- 


mitted to the base of the machine or 
the building. This feature permits 
placement of the machine wherever 
it is most convenient to the flow of 
production. 

The air-operated oil interlock also 
eliminates motors, V-belts, clutches, 
brakes and other devices requiring 
frequent adjustments on conventional 
clicking machines. The new machine 
is adjustable for variations in the 
thickness or toughness of materials 
being cut. 


Source: Lamac Process Co., Erie, 
Pa. 


PROTECTIVE SHOE SPRAY 

A liquid sprayed-on solution called 
Texturin forms a protective film that 
covers white and other light-colored 
shoes. The film resembles a trans- 
parent tissue paper. It is easily re- 
moved, actually peeled off, without 
leaving a mark on the shoe. An 
ordinary spray gun is used, and the 
spray dries almost instantly upon 
striking the shoe, leaving the tissue- 
like film covering the shoe’s surface. 


Source: Cosma Shoe Machinery, 
2 Park Avenue, New York 16, N. Y. 


SEWING DEVICE 

This device is for sewing ballet 
slippers and children’s machine-sewn 
moccasins. The castoff bar is com- 
bined with the needle bar. The cir- 
cumference is reduced to 1 and 4 
inches to %4 inches at the point of 
castoff holder. The device enables 
the operator to get way. inside the 
shoe around the ball and toe area 
without breaking or distorting the 
shape of the toe—a problem that is 
presently common in this type of 
operation. 


Source: Puritan Mfg. Co., 210 
South St., Boston 11, Mass. 


PLATFORM STOCK 
A new platform stock is claimed to 
be much lighter in weight than con- 
ventional types. Made of 100 percent 








TABER 
TANNERY 
PUMPS 


«+» have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. 





VYaul Gallacher 
% Ea., Ine. 


CEALERS IN 
DOMESTIC & FOREIGN 


Wickled Shrep Stiins 


PEABODY, MASS. 
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wood pulp, it can be turned, does not 
fray, gives a clean cut. It is water- 
resistant, retains its shape under ex- 
treme compression, comes in all 
thicknesses and heights, is priced 
lower than any other such material 
on the market. It can be used for 
Littleway, McKay, Cement, Nailed 
and other constructions. 

Source: Lynch Heel Co., 224 Cres- 
cent Ave., Chelsea 50, Mass. 


STRIPPER FOLDER 


With this new stripper folding de- 
vice the stripping passes through the 
device which automatically folds it. 
The top cover or foil is run over the 
top of the folded leather and becomes 
a finished strap ready for stitching. 


The whole operation or flow of work 
motion is done by the action of the 
needle. The latter pulls or draws the 
work forward and sews it at the same 
time. Result is extreme accuracy and 
uniformity with practically no aid of 
the hand. It is a simple but high- 
speed operation. 


Source: Ajax Machine Co., 170 
Summer Street, Boston, Mass. 


STITCHING DEVICE 


A new attachment device to the 
Union Lockstitch Machine for moc- 
casin seam work. The former type 
of arm attachment is eliminated in 
favor of the new attachment which 
allows the operator much more free- 
dom in the actual working area. This 








_, BEWARE OF SUBSTITUTES FOR 


~ 'SACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE ‘‘TACCO”’ 


e 


THE AMERICAN COLOR 
& CHEMICAL CO. 
Sele Distributors to the Leather 


172-176 Purchase Street 
Tel. Li berty 2-0617 Boston, Mass. 
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change increases speed of production 
by permitting faster feeding of the 
work into the machine. The attach- 
ment is a simple one. 

Source: American Stay Co., 184 
Commercial St., Malden, Mass. 


LATEX CEMENTER 

Known as the Heavy Duty Open 
End Latex Cementer, this device is 
suitable for thin and flexible mate- 
rials, and also for rigid materials up 
to three inches in thickness. The feed 
roll is supported on both ends with 
an overarm which gives an evener 
support and pressure on the materials 
being fed through; it also gives a 
better laminating or glue coverage on 
the material. 

Source: Potdevin Machine Co., 289 


North St., Teterboro, N. J. 
HEELS 


Known as the Silhouette heel, this 
is a smart new design in built-up fiber 
heels. Its most popular heights are 
12/8 to 15/8. The heel tapers down 
at the sides and back, on the cowboy 
heel principle, giving a very slenderiz- 
ing effect uncommon to medium- 
height heels. The result is an elegant, 
feminine fashion note. The toplift is 
about the size of a nickel as compared 
with the base which is an area slightly 
larger than that of a silver dollar. 


FAT LI 


ORS 


CawaAITY AND UNIFOR,LEASe 


The same firm has introduced its 
Atco wedge heel for Littleway shoes. 


It is extremely lightweight, is made 
of a wood waste material which is 
shaped under high pressure. It can 
be supplied in die-cut or complete 
strip form, as the shoe manufacturer 
may desire. 

Source: Atlantic Heel Co., Inc., 69 
Crescent Ave., Chelsea 50, Mass. 


— END — 


® Calco Chemical Div., American 
Cyanamid Co., Boundbrook, N. J., 
has issued a technical bulletin by G. L. 
Royer, entitled “Identification of Syn- 
thetic Fibers by Microscopical and 
Dye Straining Techniques.” 


LANG LOSS LAID 
TO TRADE CONDITIONS 


John A. Lang & Sons, Ltd., of Can- 
ada, in its annual report, blames the 
drop in hide prices, labor difficulties 
and unsatisfactory operations of the 
shoe division for last year’s net loss 
of $148,308. 
tremely keen, Joseph H. Lang, chair- 


Competition was ex- 


man, stated, particularly during the 
period of falling prices. Large quan- 
tities of leather were dumped in Can- 
ada from Great Britain at prices lower 
than the cost of raw stock, he adds. 


Prospects for profitable operations, 
however, have improved over last 
year and at present prices for hides, 
leather is in a more competitive posi- 
tion with substitutes. The company 
has also benefited by lower 
from its program of modernization. 


costs 


Lang, which operates tanning, 
processing and distribution of leather 
and through a subsidiary manufac- 
turing of shoes, reports total assets in 
1952 dropped to $5,236,584 against 
$5,977,423 in 1951 and working cap- 
ital amounted to $1,882,273 against 
$2,280,609, with the earned surplus 
declining to $1,136,003 against $1,- 
343,785. 











MARDEN:‘WILD CORP. 





800 Celembia St., Somerville, Mess. 


MARDEN-WILD of CANADA, LTD. 


HALIPAX, N. S. 














May 9, 1953 


i but —what YOU want 
is Experienced Help! 


Get it—then—where you have the best 
chance to get it — through a classified ad 
addressed to the entire industry in LEATHER 
AND SHOES! Your “keyed” and confidential mes- 
sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 6, ILL. 
EAS 


August C. Orthmann 
Director & President 


Milwaukee, Wis. ~ 








ORTHMANN 
LABORATORIES INC. 


about any—and a//—of your tan- 
ning problems. 


@ Get our advice—our hel 
relative to those perplexing diffi- 
culties regarding Finish—and Re- 


pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 


@ Have us develop any new 
processes you have under contem- 
plation. 





922 NORTH 4th STREET 
Telephone: DAly 8-6426—8-6427 
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GOVERNMENT MAY 
LAUNCH NEW SURVEY 


Shoe Unions Seek Boost In 
75c Hourly Base 


The Department of Labor wants to 
make a new determination of the 
prevailing minimum wage in the shoe 
manufacturing industry, LEATHER 
Anp Suoes learned this week. 

Verl E. Roberts, assistant adminis- 
trator of the Wage and Hour divi- 
sion, has revealed this to a House 
Appropriations subcommittee. His 
testimony was released this week. 


Rep. John E. Fogarty, D., R. L, 
asked Roberts what wage determina. 
tions are planned for the fiscal year 
starting next July. 

“We hope to get into the shoe in- 
dustry,” Robert replied. He also 
named chemicals, pressed and blown 
glassware, clothing, furniture and cot- 
ton-garment industries. 

“That adds up to more than seven,” 
he said, “but we do not know the final 
selection. It depends upon circum- 
stances. One consideration is the 
petitions received and the availability 
of staff.” 

Beyond that, he said, it depends 
upon what funds Congress appropri- 
ates. 


SUEDE 


CALF 


CARR-BUCK 


KID SUEDE 


GRAIN CALF 


CARR PEATHER oF 


183 Essex St., Boston, Mas 


at Peabody 


—Tanneries 








“SHOE PRODUCTS * 
THAT SAVE PENNIES 


LEATHER and SHOES 


F. Granville Grimes, Jr., deputy 
administrator of the division, told 
LEATHER AND SHOES that the last 
wage determination for the shoe in- 
dustry was made in 1950. It pegged 
the minimum prevailing wage at 75 
cents an hour. 

Since then, many persons, includ- 
ing shoe union officials, have sought 
a new determination in order to boost 
the minimum. 

A Wage and Hour division official, 
warning that the new determination 
is still merely an idea, said, “the shoe 
labor unions have asked us to act.” 

Under present law, there is a floor 
of 75 cents an hour under the bulk 
of industrial wages. Beyond that, 
there is the Walsh-Healey Act under 
which the Department of Labor sets 
prevailing minimum wages applicable 
to firms producing goods for the 
government. Often, the Walsh-Healey 
determination, tends to become the 
floor on wages of all workers in the 
industry. 

The proposed determination would 
be for purposes of the Walsh-Healey 
Act. It would take from six to 12 
months under normal procedure, ac- 
cording to one official of the Wage 
and Hour division. 


Petition First 

He explained that the first step is 
for the department to receive a peti- 
tion for such a determination. After 
that comes a decision to go ahead; 
then cover an “informal conference” 
in Washington in which unions and 
employers talk over how to go about 
the matter. Then statistics are col- 
lected on prevailing wages from the 
Bureau of Labor Statistics, unions, 
employers, and perhaps others inter- 
ested. These cover wages of various 
types of workers, of learners, ap- 
prentices and the like. 

The Department of Labor then pub- 
lishes its views and sends them to all 
parties and makes them public. Usu- 
ally, it announces a public hearing 
for argument in 30 to 60 days. The 
hearing is held, then final briefs are 
submitted. Last step is for the Labor 
Department to act. 

Russel] J. Taylor, president of 
United Shoe Workers of America, 
CIO, said his union has not asked a 
new shoe wage determination re- 
cently. The last time was after the 
1950 finding, he said. 

“We are in favor of having some- 
thing done,” he told LEATHER AND 
SHoes. “The minimum went from 
40 cents an hour to 75 cents. Workers 
covered by union contracts had 62.5 
cents an hour minimum even before 
the 1950 finding.” 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 


Help Wanted 





SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 





For Sale 


ONE USMC, Model F, edge trimmer 
ONE USMC, Model L, rotary setting machine 
Good condition—reasonably priced. 
Address E-8, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, IIL. 


Wanted 


USED TOGGLING MACHINE for shearlings, 
with toggles. Reply stating make, year, size 
and price. 





Address E-10, 
c/o Leather and Shoes, 
20 Vesey St., 
New York 7, N. Y. 





Contract Tanning Available 
THE RAVEN TANNING CO., INC., located 
at 86 Second Avenue, Kearny, N. J., is now 
ready to take on additional contract work on 
skivers. 


. 

Tannery or Partnership Wanted 
I am a young man 37 years old, single, with 
some capital and many years of experience in 
tanning. Am interested in buying small tan- 
nery or entering into partnership in leather 
business, preferably with single girl or widow. 
Please write for more details. Address E-11, 
c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Tl. 


Blue Splits Wanted i 


BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, Bottom Splits, etc. Steady 
user. 





Address E-13, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 





THINK ABOUT THIS... 


Smooth, even surface on your click- 
ing blocks indefinitely . .. . nominal 
cost. 

Three minutes’ time and 3c to 5e 
worth of CLICKING BLOCK DRESS- 
ING applied when necessary will main- 
tain expensive clicking blocks indef- 
initely, without planing or resurfacing. 
Actually, the longer the block is used 
and properly coated with CLICKING 
BLOCK DRESSING the better the sur- 
face becomes. 

CLICKING BLOCK DRESSING is a 
high solids, water dispersion, flexible 
plastic material that penetrates the 
clicking block and binds the wood 
fibers together so that a smooth, level 
surfaee is maintained without loss of 
wood fibers. 

Write for free sample. 


Tucker Leather Goods, Inc. 


323 S. E. 80th Avenue, 
Portland 16, Oregon 





Foreman 
OPENING for experienced young man to take 
over Foremanship of Cutting Room with live 
wire concern. Attractive arrangement by es- 
tablished company. Write full details on age, 
experience, and salary expected. Address E-2, 
c/o Leather and Shoes, 300 W. Adams &3t., 
Chicago 6, Ill. 





Foreman or Forelady 


FOREMAN OR FORELADY wanted by going 
concern for supervising modern systematized 
Stitching Room. Good conditions. Good salary. 
Write fully and state age, family status, 
present salary, and resume of experience. 
Address E-6, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, II. 


. 
Sales Representative 
WELL ESTABLISHED finish manufacturing 
company desires technical sales representative 
who is free to relocate if necessary. Guaran- 
teed salary and expenses. All replies will be 
held in strict confidence. Address S-1, c/o 
Leather and Shoes, 10 High St., Boston 10, 
Mass. 


. 

Cutting Room Man 
WANTED: Cutting Room man for sound op- 
eration. Good salary for right man. Write 
confidentially. Give references, age, present 
salary, etc. 

Address E-4, 
c/o Leather and Shoes, 

300 W. Adams S&t., 

Chicago 6, Il. 


i Stitching Room Foreman 


STITCHING ROOM FOREMAN wanted by 
established manufacturer. Excellent salary. 
Good Community. If you are seeking a change 
it may pay you to write now. Information will 
be treated confidential. Give background, in- 
cluding age, salary, etc. Address E-9, c/o 
Leather and Shoes, 300 W. Adams St., Chi- 
cago 6, Ill. 





Situations Wanted 





Splitting Machine Operator 


SPLITTING MACHINE OPERATOR in Canada 
desires a change. Has many years of operating 
experience. Would prefer either dry splitting 
or splitting in the blue. Has good record and 
background with good references. Address E-7, 
c/o Leather and Shoes, 300 W. Adams S&t., 
Chicago 6, Ill. 














LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GRISWOLD 


14 Prenkiia S¢. Selem, Mass. 











THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 
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Tannery Representative 


EAST COAST TERRITORY: Young and ag- 
gressive. Can take on additional line of leather 
suitable for women's high grade shoe manu- 
facturing. We known in trade. Can supply 
best references Address E-12, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, Il. 


Tannery Management 


Tanner, presently employed, seeks position on 
managerial side of leather business Has 25 
years experience all phases of tannery opera- 
tion; production, sales, administration, costs 
quality control, personnel, technical, etc. Pre- 
fers position with chrome calf or side leather 
tannery Will also consider managerial posi- 
tion with allied trades firm Excellent refer- 
ences Prefers position with New Engiand 
firm Address S-3, c/o Leather and Shoes 
10 High St., Boston 10, Mass 


Stitching Room Foreman 


Would like to make a change. Will be avail- 
able in 2 weeks. Experienced in all types of 
shoes. 
Address Box 8-2 
c/o Leather and Shoes 
10 High St 
Boston 10, Mass 


Tannery Man 


Man with experience and judgment, specialized 
in dealing with cattle-hides, calfskins, crusts 
and leathers, has a background and can meet 
all requirements of a leading position. Will 
go anywhere Address 8-4, c/o Leather and 
Shoes, 10 High St., Boston 10, Mass 


Making Room Foreman 


MAN with long experience who knows Compo 
and California construction problems thor- 
oughly seeks new opening. Can get out the 
shoes and train help. Apply Box R-2, ¢/o 
Leather and Shoes, 10 High St., Boston 10, 
Mass. 


at & sa” 
WIDE 


You can save about 35% labor time if you 
use Schaefer Shoe Cementers in your stitch- 
ing room. Uniform machine cemented coat- 
ings not only save time, but prevent slow- 
drying, wrinkles, blisters and leather 
distortion. Ideal for sock linings, vamps, box 
toes, innersoles, linings and heel pads. 


SCHAEFER MACHINE COMPANY, INC. 


69 Carbon Street, Bridgeport, Connecticut 


Tel.. Bridgeport 68-2250; New York City 
LExington 2-2010; Boston ARlington 5-8096 
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May 10-13, 1953— Parker House Shoe 
Show. Sponsored by Boston Shoe Travel- 
ers Association and Parker House Show 
Committee. Parker House, Boston. 


May 25, 1953—Joint Meeting, Metropoli- 
tan New York Region of National Hide 
Association and National Association of 
Importers and Exporters of Hides and 
Skins. Hotel New Yorker. 


June 7-10, 1953—Annual Convention of 
American Leather Chemists’ Association. 
Netherland-Plaza Hotel, Cincinnati, O. 


June 13-15, 1953—Shoe Service Industry 
Trade Exposition. Sponsored by Shoe Serv- 
ice Institute of America, in conjunction 
with its 48th Annual Convention. Hotel 
Sherman, Chicago. 


June 15-16, 1953—Annual Spring Meet- 


Aug. 2-6, 1953—National Luggage and 
Leather Goods Show. Sponsored by Lug- 
gage and Leather Goods Manufacturers of 
America, Inc. Hotel New Yorker, New York 
City. 


August 17-19, 1953—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953—Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 

Waldorf-Astoria, New York City. 


Sept. 6-11, 1953—Annual Meeting, Inter- 
national Union of Leather Chemists Soci- 
eties. Barcelona, Spain. 


October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored yl shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel, 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


Oct. 26-29, 1953—National Shoe Fair, 


John J. McBride, Sr. 


. . « 58, shoe foreman, died recently 
in Philadelphia. He was employed by 
J. Edwards & Co., shoe manufactur- 
ers of Philadelphia. McBride is sur- 
vived by his wife, four sons and seven 
daughters. 


Lester L. Lewis 

. 92, retired shoe foreman, died re- 
cently after a short illness at the home 
of his daughter in Brockton. He was 
foreman at the H. B. Reed Shoe Co., 
Manchester, N. H., for 20 years be- 
fore joining the Reed & Jones Shoe 
Co., Bridgewater, in 1928. He is sur- 
vived by a daughter. 


Joseph T. Gueting 
. . « 77, retired shoe executive, died 
May 2, at his home in Milford, Del. 
He was formerly secretary and direc- 
tor of the A. H. Gueting Shoe Co., 
Philadelphia. Gueting is survived by 
two sons, a daughter and two brothers. 


William A. Hamilton 

, » » 82, shoe executive, died recently 
at his home in Toronto, Ont., Canada. 
He was president of W. B. Hamilton 
Shoes Ltd., a position he had held since 
his father’s death in 1909. Hamilton 
was active in the shoe business for 64 
years. He is survived by his widow, 
three sons, and two daughters. 





Amalgamated Leather Cos., Inc. 
American Color & Chem. Co. 
American Extract Co. 

American Thread Co. 

Arkansas Co., Inc. . 

Armour Leather Co. 

Armstrong Cork Co. . 


Beckwith Mfg. Co. .......... 
Boston Machine Works Co. 
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Here’s the wringer 
that insures absolute 
uniformity of moisture content 
at all times . . . the 
wringer you don’t have to 
open and close before and after 
each operation . . . the wringer 
that lets you change sleeves con- 
veniently ... the wringer that eliminates 
POSE ee ree The Stehling Hydraulic Continuous Feed Wringer 
with all of the grief that 
goes along with that kind of antiquated equipment. 
In short, the Stehling Hydraulic Continuous Feed Wringer gives 


you maximum production and labor efficiency at lowest cost. 


Let us show you how it can do a better job for you 
AND pay for itself! 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 
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sound off new 


STYLE NOTES 
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HUGOR 


TRADE MARK 


SHUGOR opens new possibilities in patterning the banded shoe. 
New harmony in fitting-plus-fashion is achieved with bands of 
SHUGOR. These banded shoes feature: left, Rufflette 
SHUGOR; upper right, concealed side gore 
with Cordine trim; middle right, leather 
covered gore; lower right, an elastic 
ring in matching color to provide 


added style and fit. 
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